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Charity Intelligence’s mission is to help donors be informed, give 

intelligently, and have impact. Charity Intelligence is a registered Canadian 

charity that does independent research and analysis on charities. So much of 

what we give has the potential to have a greater impact. To help donors be 

well-informed and find high impact charities, we post research reports and 

ratings on 784 charities. These 784 charities receive 57% of the $16.5 billion 

Canadians give annually. 

Our impact: 77% of donors reading a Charity Intelligence report say it 

improved their confidence in giving, and they gave 32% more money. In 

F2019, we estimate our research informed and influence $85.1 million in 

giving. Relative to our total operating cost of $379,000, we deliver high impact 

to our funders. 

Our motto: Be Informed. Give Intelligently. Have Impact. 

Charity Registration Number: 80340 7956 RR0001 

Address:  5th Floor, Commerce Court South 

  P.O. Box 129 

Toronto, ON M5L 1E2 

 

Telephone:  416.363.1555 

Email:   info@charityintelligence.ca 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

“The greatest thing a human being 

can do is to help another human 

being know more.” 

Charlie Munger 
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Executive summary 

 

Well-informed donors are fundamental to the health of philanthropy. Just as 

democracy depends upon informed citizens, today’s giving needs high-quality 

data so donors can give intelligently.  

Starting in 2007, Charity Intelligence researches and analyzes charities and 

posts research reports on its website so donors have facts to make intelligent 

giving decisions. Our charity reports answer the key questions donors ask 

most about: financial figures, overhead spending, funding reserves and, we 

feel most importantly, a charity’s results and impact.  

A 2015 Statistics Canda survey reported that 29% of Canadian donors are 

unsure about the charities they give to; they have unanswered questions 

about how charities use their money. Even more concerning was 34% of 

donors had doubts as to whether charities use it effectively.1 These 

‘information gaps’ have high costs. Due to these unanswered questions, 

donors say they are not giving as much as they could. As a result, we estimate 

there is potentially $2.7 billion sitting on the sidelines.  

In 2019, Charity Intelligence’s research helped inform and influence an 

estimated $85.1 million in donations. 77% of donors say that reading a Charity 

Intelligence report gave them more confidence in their giving, and they gave 

32% more money.2 

Charity Intelligence’s website is a go-to trusted source for donors looking for 

information. It ranks as one of the world’s most visited websites for charity 

evaluation.3 In fiscal 2019, Charity Intelligence’s website was used by an 

estimated 281,300 Canadian donors who got answers to their questions about 

charities. 

Charity Intelligence is a high impact charity. We strive to deliver high impact 

on your funding. Charity Intelligence’s high impact results are due to these 

four key drivers:  

▪ People: our team of research analysts are world-leaders in measuring 

charity impact 

▪ Product: our charity reports aim to give donors relevant and high-quality 

information 

▪ Digital: Charity Intelligence’s success has capitalized on today’s digital 

tools, including the internet and smart phones.  

▪ Demographics: Next Generation donors rely on on-line ratings and 

reviews to make informed giving decisions. 

 

Each of these key drivers are discussed in greater detail in this annual report. 
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We do not receive any money from the charities we rate; our charity ratings 

are not for sale. Our independence and objectivity is critical to avoid potential 

conflicts of interest. Charity Intelligence’s research is made possible by the 

generous funding from donors, family foundations, and corporate grants. We 

serve only one client: you. 

Charity Intelligence has experienced 5-fold growth in website visits over the 

last five years. If Canadian donors continue to track American trends, users 

will double in the next five years. 

Today, donors want more charity research, which is beyond our current 

capabilities. Similarly, as more donors are using our research, charities are 

asking us to do more frequent updates so the reported information is always 

timely and relevant. Charity Intelligence needs funding to meet this increase in 

demand. 

We invite you to support our work through a donation.  

2019 marks Charity Intelligence’s 13th year researching and analysing 

charities. In the early years, many said that Canadians didn’t care about their 

donations, or would not have the time to read charity reports – this charity 

research venture would be an utter waste of time. It has proved the opposite. 

It is wonderful that so many people do care deeply about their giving. They 

make the time to read charity reports, and become well-informed donors. 

Charity Intelligence’s success over these years has surpassed our wildest 

expectations.  

Charity Intelligence has a critical role to play in helping Canadians have 

quality information to give intelligently. With better informed donors, 

Canadian giving will be more confident and achieve greater impact. 

On behalf of your Charity Intelligence team, we hope you join with us in 

strengthening philanthropy in Canada. 

 

Kate Bahen 

Managing Director 
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Impact measurement: The ‘Holy Grail’ of philanthropy 

 

Impact measurement is the holy grail of philanthropy. Moving beyond 

questions about overhead and cost-efficiency, donors are instead focusing on 

effectiveness. Impact ratings answer a donor’s principal question “Which 

charities are using money most effectively?”  

Measuring impact is complex. Charity Intelligence is among several well-

established charity evaluators that measure a charity’s impact, along with 

GiveWell and ImpactMatters. In this quest, Charity Intelligence’s impact 

analysts are among the best.   

In 2019, Charity Intelligence’s research analysts released the impact findings 

on 61 charities, raising the total number of impact assessments to 128.  

In our impact measurement, we are finding a wide range. Like all investments, 

returns vary considerably. While many charities advertise that they make a 

difference, our impact assessments show that some charities make a lot of 

difference relative to others. In the table below, each charity impact 

assessment is a dot – with a red circle around the 2019 Top Pick charities with 

the highest demonstrated impact. This graph shows the distribution range of 

charities assessed from high demonstrated impact to low demonstrated 

impact. 

 

When an impact analysis is complete, it is published on the charity’s report 

and incorporated into the overall star rating. As such, donors using Charity 

Intelligence’s ratings are giving for impact. 

“New Rating System for Charities 

Aims to Measure Impact of Gifts” 4 
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Measuring a charity’s impact takes time. Over the last two years, Charity 

Intelligence’s research has focused on measuring the impact of international 

charities. These include the largest global charities like Doctors Without 

Borders, World Vision, Plan International, UNICEF, Oxfam, etc. Our work is 

relevant for impact donors around the world. 

Like San Francisco-based GiveWell, each year Charity Intelligence’s Top 

Impact charities list helps donors give for impact. Subsequent to year end, in 

November 2019, Charity Intelligence released its Top Impact Charities lists.  

Since 2015, Top Impact charities report receiving $79 million in funding, 

partly attributable to being recognized by Charity Intelligence. 

Ci’s Top 10 Impact Charities of 2019  
Listed alphabetically 

Against Malaria Foundation 
International 

The “quick win” distributing bed nets that 
save lives. 
 

Aunt Leah’s Place 
Westminster, BC 

Catching kids aging-out of foster care so 
they don’t become homeless. 
 

Canadian Feed the Children NEW 

International 
Agricultural and farming programs in 
Ethiopia and Ghana with high yields.  
 

Canadian Foodgrains Bank 
International 

Through partnerships with international 
development programs, food for those in 
international crises.  
 

Doctors Without Borders 
International 

The world’s hospital emergency 
department, first responders in 
immunizations, disease outbreak and war.  
 

East York Learning Experience 
Toronto, Ontario 

A tiny local charity providing adult 
education to new Canadians, 
 

Fresh Start Recovery 
Calgary, Alberta 

Addiction treatment centre with top 
results in recovery that saves lives. 
 

JUMP Math 
National 

52% of Canadians fail Grade 6 math. This 
evidence-based, proven charity is a 
solution to the crisis in math education.  
 

Lifewater Canada – NEW 

International 

A small charity providing clean drinking 
water, wells and toilets in Liberia and 
Haiti.  
 

Operation Eyesight Universal 
International 

Giving sight to the blind internationally. 
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Charity ratings: Our research engine    

 

Charity Intelligence’s website has ratings on 784 charities. Our research 

coverage includes all of Canada’s Major 100 charities, most of the largest 

charities measured by support from the public, and also approximately 185 

small charities with less than $1 million in donations. 

Charity Intelligence’s ratings research is our ‘engine room’. It is the charity 

ratings that draw donors to Charity Intelligence’s website, attracting 85% of 

website visits.  

Where impact measurement is complex, doing charity ratings is simple. 

Simple, but not easy. Our credibility depends on high-quality data. We are 

fanatical about data quality and integrity. Our data comes from our in-house 

analysis of audited financial statements and rigorous and consistent 

measurement of outputs, outcomes and impact. Data integrity builds 

confidence in our ratings and reviews. This is data we trust – so you can too. 

 

The 784 charities we have reports on account for 57% of the $16.5 billion 

Canadians donate each year. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

“We use data from Charity 

Intelligence. Charity Intelligence’s 

analysts look at audited financial 

statements, not annual returns, 

and present the numbers in a way 

that makes comparisons possible. 

Its figures are the most complete 

and accurate information about 

charity finances in the country.” 

Maclean’s Best Charities 2020 
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Results reporting: Our campaign for better accountability 

 

Donors are increasingly researching charities before they give. To get 

information, donors turn primarily to a charity’s website (seee graph below).5 

Sadly, most charity websites are “fluffy” with only stories and pictures. 

Websites typically lack the good data donors need to make informed giving 

decisions. This ‘information deficit’ puts all donors and funders at a 

disadvantage. You can’t give intelligently without good results information. 

 

We are working with charities to improve accountability through results 

reporting. Our star ratings put the greatest weight on results reporting. 

Therefore, to get a high star rating, charities must post good information.  

Reporting results is new for many charities, and Canadian charities struggle. 

In 2019, only 24% of Canadian charities disclosed information at similar levels 

to British and Australian charities. This is an improvement compared with 

14% in 2014.   

To bridge this information gap, in 2019 Charity Intelligence took two new 

steps: 1. new indicators for charities to improve and 2. free, one-on-one 

coaching for charities. Of the charities that used this extra help, their 

accountability improved by an average 45%. 

Results reporting matters. Given that charity websites are donors’ primary 

source for information, improving the quality of public information would 

benefit many – even for donors who never visit Charity Intelligence’s website.  

Improving results resporting can be done, and it needs to be done. Surveys of 

donors state many would give charities more money if they saw better results 

disclosure.6 Today, charities need to report more than good intentions – 

donors want charities to report results. 
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2019 results: Website visits up 5-fold in 5 years 

 

Charity research has no impact unless it is accessible, read, and used. Website 

visits is the key driver in your support of Charity Intelligence having high 

impact. Charity Intelligence’s website visits reached 497,300 in 2019, 16% 

year-over-year growth. Unique website visits were 444,070, 23% year-over-

year growth. Visits to Charity Intelligence’s website have increased 5-fold over 

the last 5 years. 

 

Today’s digital age is the most significant factor in Charity Intelligence’s 

phenomenal success. Our timing was lucky with the right product at the right 

time. In the old days, just ten years ago, we spent $16,000 to print 100 Charity 

Intelligence reports and mail these to philanthropists we thought may be 

interested in charity research. In 2019, $16,000 in website maintenance costs, 

allowed a global audience to read 1.3 million Charity Intelligence reports. The 

digital platform lowers our costs, considerably.  

With high-quality content, Charity Intelligence’s website is a go-to source for 

donors. According to Alexa website rankings, it is one of the world’s most 

visited websites in the charity evaluation sector.   

Charity Intelligence’s ratings and reviews are particularly demanded by 

Millennial donors. Millennials are the “star rating” generation, whether it be 

Yelp, Uber or Rate My Professor. 93% of Millennials say they rely on consumer 

and user reviews before making a purchase. Millennials are the largest users 

of Charity Intelligence’s research, and account for 40% of website visits.  
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While Charity Intelligence has experienced phenomenal growth over the last 

five years, we expect strong growth to continue. Charity ratings are growing in 

popularity with Canadian donors just as they are with American donors. In 

America, Charity Navigator launched its star ratings on charities in 2002, 17 

years ago. Over this time, charity ratings have grown in popularity with 3.3% 

of the American population using Charity Navigator’s ratings.  

Charity Intelligence launched star ratings in July 2014, 5 years ago. Already 

our website visits are 1.3% of Canada’s popultation. For context, after 5 years, 

Charity Navigator was at 0.9% population penetration.  

If Charity Intelligence continues to track Charity Navigator’s success, growth 

will double again over the next five years.  

 

 

  

0.0%

0.5%

1.0%

1.5%
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Charity ratings are gaining popularity 
Population penetration rates comparing 

Charity Intelligence Canada (ratings began in F2015) and 

Charity Navigator US (ratings began F2002).
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In the media 

 

The health of Canadian philanthropy rests upon having well informed donors. 

People want to learn more about charities. In F2019, Charity Intelligence was 

featured in 41 news stories with leading national newspapers and 

broadcasters. 

Every year, the highest interest and largest media coverage is on Charity 

Intelligence’s Top Impact Charities list. 

In F2019, Charity Intelligence’s report Canadian Pro Sport Teams and their 

Charities, benchmarking the professional sport team charities, was covered 

nationally by CBC News. Combining Canada’s passion for hockey and charities 

created unprecedented interest.  

It was a thrill to see our advocacy for financial transparency highlighted by  

CBC’s The National, a nightly news broadcast. Unanimously Canadians expect 

charities to be financially transparent and, as CBC reported, were surprised 

many charities are not transparent.  

Charity Intelligence is shaping the conversation about giving. Our messaging 

has always emphasised donors consider more than a charity’s overhead costs 

(administrative and fundraising costs) and look at other important aspects 

like financial transparency, funding need, a charity’s results reporting and, 

ultimately, a charity’s impact.  

 

Full disclosure: What you also need to know 

In 2012, Charity Intelligence’s charitable status was revoked for failing to file 

its annual return on time. Our charitable status was reinstated effective the 

next day. This event made media headlines and still comes up. We have filed 

on time for the last 8 years.  

Legal: Unlike reviews and rankings on bonds, stocks, movies, wine, books, etc. 

there is a peculiar sensibility about reviewing charities. In F2019 Charity 

Intelligence paid lawyers $19,600 to defend claims that a report about one 

charity was false and defamatory. Following extensive examination, Charity 

Intelligence’s report on pro-sport charities is factual and accurate. It is still 

posted on our website.  

This legal challenge is fully resolved. We follow the highest professional 

standards in our reporting. We hope there are no further legal challenges, yet 

we will adamantly defend freedom of expression in the public interest as is 

our charter right. 
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How does Charity Intelligence do all this on so little? 

 

Many people wonder “how is Charity Intelligence’s influence possible for such 

a small charity?” When the ‘why’ matters, the ‘how’ happens. In 2019, Charity 

Intelligence’s total operating costs were $378,800. 

The classic Greek engineer Archimedes articulated that with a lever and a 

pivot, great weights can be moved with small efforts. Today’s digital era 

amplifies an organization’s potential leverage. More than ever, organizations 

do not have to be big spenders to have big influence.  

 

 

 

 

Your Ci team 
 

Directors 

  

Chairman Graeme Hepburn  
Managing Director Kate Bahen  
Director of Research Greg Thomson 

 
 

Operations   
Impact analysts Angela Wang Summer 2019 interns 
 Cory Eybergen Madison Kerr 
Results reporting analyst Katie Khodawandi Lauren Chin 
Website design 
Development 

Anna Hermansen 
Judy Tobe 

Caroline McKenna 
Stefan Tetzlaff 

Financial controller Andrew Iwanenko Parker Thomlinson  
Auditors BDO Canada  

 

 

 

 

 

 

 

 

 

 

 

“What we do is not beyond anybody 

else’s competence. It’s just not 

necessary to do extraordinary 

things to get extraordinary results” 

Warren Buffett 
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Charity Intelligence’s results and work would not be possible without the generous support of donors. Our deepest 

gratitude especially to The DMPE Family Foundation for its ongoing support of impact measurement, The W. 

Garfield Weston Foundation for funding the new website, and 153 other donors from all across Canada who pay 

for the research and analysis we produce to help Canadians giving intelligent. 

Thank you! 

 

Anndale Properties Limited - Anonymous donors (70) - Martha Anderson - Marita Athaide - Kate Bahen - Joel 

Belizario - Viera Bibr - E.W. Bickle Foundation - L.M.G. Bradbury - Rod Braithwaite – Douglas F. Brown - The Janet 

and Charles Burns Foundation - Victoria Hazel Carlile - Roger Carriere – Peter Cavelti - Maryanne Chantler - 

Gordon Chen - I-Cheng Chen - Janet Clark - Peter Coffin - Norma Davis - Anne DeGrace - M. Dressler – The DMPE 

Family Foundation - Peter Edwards – E.L. Financial – Employee Charitable Contributory Org - Deshanel Evans – 

Susan Evans - Samer Faour - Kevin Finn and Michele Fraser - George Fink - Kyle Fillis – R. Fuller - Valeri Gankevich 

- Kyle Gillis - Colin Goldie - Graeme Hepburn  - David Herman - Mychele Herz-Fischler - Victor Hiebert - S.J. 

L’Hirondelle - Edward L. Holland - John Horrocks – John Howarth - Mary Jansen - Clarence Johnson - Tonia Jurbin -

Phillip Khaiat - John King - Konstantinos Kostopoulos-Bey - Ivan Krolo - Helen Kum - Steven Kurrein - Neil MacLean 

- Kelly Martin - Ingrid Mayr - Bob McArthur - Barbara McCann – The Catherine and Maxwell Meighen Foundation - 

Alison Mills - Darien Moore - Philip and Sherry Nearing - Mark Ng – J.M. Nitchie - Thomas O’Hara and Jocelyn Cote-

O’Hara - Peter Oldfield - Wilson Parasiuk – Jim Peplinski - C.S. Perkins - Ian G. Pyper - Tanja Randoja - Brent Reist - 

Greg Sadler - Donald Short - Kevin Smith - Barbara Smyth - Laurie Stovel - Murray and Muriel Steinberg 

Foundation - Eileen Sweeney-Bergen - Joan Tobin - Warren Travell - Barbara and Terry Triskan -The W. Garfield 

Weston Foundation - Nikola Zaric 
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Endnotes and sources: 

 
1 Martin Turcotte, “Charitable giving by individuals: results from the General Social Survey”, StatsCanada, 
December 16, 2015 
 
2 Greg Thomson, Director of Research, Website Survey Results, Charity Intelligence, March 2017. Survey conducted 
during 2016 Giving Season between November and December, n = 382, giving us a 95% confidence that the survey 
results are within a margin of error of 5%.  
 
3 Alexa website traffic rank, November 2019 a measure of how a website is doing relative to all other sits on the 
web over the past 3 months.  
 
4 Paul Sullivan, “New Ratings System for Charities Aims to Measure Impact of Gifts”, The New York Times, 
November 22, 2019 
 
5 BlackBaud Institute for Philanthropic Impact, “The Next Generation of American Giving: The Charitable Habits of 
Generation Z, Millennials, Generation X, Baby Boomers, and Matures”, April 2018 
 
6 Raymund Flandez, “Donors Say They Would Give More If They Saw More Results”, The Chronicle of Philanthropy, 
June 21, 2012 









KEY PERFORMANCE INDICATORS - RESULTS REPORTING 2021 2020 2019 2018 2017
12 months ending June

Website visitors - website sessions 587,104           493,878           497,381           429,979           382,469           
y-o-y growth in actual visitors 93,226             (3,503)              67,402             47,510             89,487             
y-o-y growth % 18.9% -0.7% 15.7% 12.4% 30.5%
Source: Google analytics  - for comparables  as  this  i s  the s tat 
reported by other chari ty ratings

Unique website visitors 473,553           385,490           394,994           348,123           309,415           
Adjustments: 81% 81% 80% 85% 81%
less international visits 19% 19% 20% 15% 19%
% of Canadians who are donors 89% 89% 89% 89% 89%
Source Stats  Canada CANSIM Table 119-0001, Jan 2015

Therefore, Unique Canadian donors visiting Ci's website 341,342           278,757           281,165           263,138           222,780           
y-o-y growth in Canadians using Ci's website 62,585             (2,408)              18,027             40,358             42,974             

Average annual giving per donor 531$                531$                531$                531$                531$                
Source: Stati s tics  Canada CANSIM Table 119-0001, Jan 2015

OUTPUTS - Charity profiles on Ci's website 803                  803                  784                  750                  700                  
New profiles posted 19                    34                    50                    
Impact grids published on charity profiles 280                  200                  128                  67                    
New impact analysis on charities 80                    72                    61                    67                    

Donations and fundraising received by these charities - 
total (to be provided - Greg from Ci's data) tbp tbp tbp tbp
Estimated total Canadian giving
The donations to these charities as % of total Canadian giving 57% 57% 57% 54%

KEY METRIC= Estimated giving informed and influenced $ million 103.3$             84.4$               85.1$               75.5$               62.7$               
Ci's Total Operating Costs (from financials) tbp 473,723           415,436           226,867           347,977           
Calculated: Ci's informed and influenced leverage factor
For every dollar Ci spends, donation dollar informed 
and influenced - a measure of Ci's bang for the buck 
and productivity.

 coming with 
F2021 auditeds 

178$                205$                333$                180$                


Data Template



						DATA TEMPLATE VERSION 9.2

		1.  GENERAL AND CONTACT INFORMATION

						Charity ID (3 to 5 capital letters)				CIC

						Charity Name (Formal)				Charity Intelligence

						Charity Common Name (if different)				Charity Intelligence

						Type of Charity				Operating Charity						Drop-down menu

						Charity Sector				Public Benefit						Drop-down menu

						Charity Sub-Sector

						Charity Registration Number				80340 7956 RR0001						Pull from CRA Charities Directorate

						(in form: ##### #### RR####)										http://www.cra-arc.gc.ca/charitylists/



						Key Personnel (for profile)

						Title 1 (ED or similar)				Managing Director						Drop-down menu

						First Name				Kate

						Last Name				Bahen

						Title 2 (Board Chair or similar)				Board Chair						Drop-down menu

						First Name				Graeme

						Last Name				Hepburn



						Contact Information 

						Contact Name 1																 

						Title

						Email address

						Telephone

						Contact Name 2

						Title

						Email address

						Telephone

						Address				5-157 30 Wellington Street West, Commerce Court South, P.O. Box 129

						Town/City				Toronto

						Province				ON						Drop-down menu

						Postal Code (in form: X#X #X#)				M5L 1E2



						Enter charity's website (in form: www.xxxxxxx.xx)				www.charityintelligence.ca

						Charity main telephone number				416-363-1555

						Toll-free telephone number / donor relations				416-363-1555



						Tagline				Be Informed. Give Intelligently. Have Impact.		



						Keywords (separated by commas; include: Charity name, rating, city, province, sector (e.g., environment, fundraising, international, homeless), type of clients (e.g., kids, youth, seniors, elderly, drug addicts), type of work (e.g., disaster, health, hospital)				Charity Intelligence Canada, 4 star, rating, review, Toronto, Ontario, research, charity, philanthropy, giving, information, social, results, donor, advise, charity ratings, reports		



						Meta Description (this is the nutshell text shown by search engines. Please write beautifully – maximum 160 characters . E.g., for a 4-star charity: "World Vision rating – Charity Intelligence rates World Vision Canada a top charity. This report informs donors about World Vision’s programs and spending.")
				Charity Intelligence Canada Analyst reports on Charity Intelligence's programs and spending. 		



						Date of profile (in form: Jun. 17, 2019)				25-Aug-20



		2. FINANCIAL INFORMATION 

						Charity's fiscal year end				June						Drop-down menu



						First year of Ci Analysis				2011						Year

						Auditors				BDO						Please add a comment box if the auditors have changed

						Most recent financial statements dated:				11/14/19

						Provincially or federally incorporated				Federal						Drop-down menu

						Financial transparency rating:				3						Drop-down menu

						   0: Requires CRA request

						   1: Available upon request

						   2: 1 year on website

						   3: 2+ yrs on website



						Charity reporting dollar amounts in ($, $k)				$						Drop-down menu

						Is charity total revenue >$5m				No						Drop-down menu

						 









				Place 1 in red box below to include on profile



				A. REVENUES						2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Canadian Donations:

						Donations (from individuals)								69,985		65,879		94,246		71,683		123,473		84,275		153,156		246,496		200,717		from income statement

						Donor Designated Donations								36,680		32,472		111,991		98,003		427,900		88,564		23,162		80,873		39,515		from income statement

						Corporate Donations

						United Way 

						Foundations								312,327		143,026		119,840		177,917		79,307		94,763		113,252		151,529		125,535		from income statement











						Adjustment for deferred donations (non-govt)														(41,000)





						Total of deferred adjustment				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated

						% of total donations and fundraising				ERROR:#DIV/0!		ERROR:#DIV/0!		0.0%		0.0%		0.0%		-11.8%		0.0%		0.0%		0.0%		0.0%		0.0%		Calculated

						Include adjustment if >10% (override if required)				ERROR:#DIV/0!		ERROR:#DIV/0!		0		0		0		1		0		0		0		0		0		Calculated

						 - Note: Must be either 0 or 1 for all of most recent 3 years)

						Deferred adjustment				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated



				1		TOTAL CANADIAN DONATIONS 				- 0		- 0		418,992		241,377		326,077		306,603		630,680		267,602		289,570		478,898		365,767		Calculated



						International Donations:

						Donations



						Less: donations-in-kind



						TOTAL INTERNATIONAL DONATIONS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Donated goods in kind

						Pro-bono services



						TOTAL DONATED GOODS IN KIND				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Fees for Services - subscriptions ratings								5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412

						Subscriptions rating fee … before pmts from private foundations

						(The amount of money paid to the charity by clients for service)



				1		TOTAL FEES FOR SERVICES				- 0		- 0		5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412		Calculated



						Government funding received:

						Federal government 								11,123

						Provincial government 

						Municipal government

						Adjustment for deferred funding (only include if adjusted in donations)

						Other - Please specify

						(e.g., Ontario Trillium Fund, Alberta Trillium Fund)



				1		TOTAL GOVERNMENT FUNDING				- 0		- 0		11,123		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Investment income

						Interest and other income

						Investment income (loss)																						300		137

						Unrealized gain (loss) if not included above																										CFO



						TOTAL INVESTMENT INCOME (LOSS)				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		300		137		Calculated



						Lotteries (net)





						TOTAL LOTTERIES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Business Activities (net)

						(e.g., rental income, gift shop, silent auction)



						TOTAL BUSINESS ACTIVITIES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Special Event Fundraising





						TOTAL SPECIAL EVENT FUNDRAISING				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Other Revenue - Please specify																9,347		4,110		19,798		10,701		12,265





						TOTAL OTHER REVENUE				- 0		- 0		- 0		- 0		- 0		- 0		9,347		4,110		19,798		10,701		12,265		Calculated



						TOTAL REVENUES 				- 0		- 0		435,524		244,141		352,392		344,310		669,027		321,712		344,368		521,762		423,581		Calculated



						Ci Analyst internal reconciliation

						Enter revenue from audited financials								435,524		244,141		352,392		385,310		669,027		321,712		344,368		521,762		423,581

						Difference				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated

						Reconciliation:

						Adjustment for deferred donations/funding														(41,000)

						Amortization of deferred capital contributions

						Adjustment for deferred donations/funding

						Goods in kind reported in audited financials

						Unrealized loss (gains)

						Other - Please Specify





						Reconciliation - Must be Zero				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated





				B. SPENDING

						For the 12 months in the fiscal year ending				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Program Costs - Canada:

						Direct program costs:

						Research

						Impact analysis		50%						172,464		62,500

						Charity ratings		26%						91,318		70,924

						Results reporting		3%						9,416		 -   

						Direct research costs (wages)												177,280		217,293		119,511		116,272		139,104		124,000		56,674		from income statement

						Indirect costs:

						   Other 								607		762		1,323		1,573		1,497		7,154		6,135		4,377		17,047		from income statement

						   Events														 -   		41,190		 -   

						   Rent - allocate this to staff? 2 1/2 impact analysts FTE, 								24,824		28,140		30,618		29,528		31,098		24,744		24,744						from income statement

						Public Relations																		11,450		600		15,297		13,249		from income statement

						Legal defense		6%						19,619

						Website Development		9%						30,021		6,760		2,883		10,516		2,575		14,592		195		24,851		13,136		from income statement

								93%



				1		TOTAL CANADIAN PROGRAM COSTS 		80%		- 0		- 0		348,269		169,086		212,104		258,910		195,871		174,212		170,778		168,525		100,106		Calculated



						Program Costs - International:







						TOTAL INTERNATIONAL PROGRAM COSTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Grants





						TOTAL GRANTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Donor-designated Grants

						   Donor Designated Donations								36,680		32,472		111,991		98,003		427,900		88,564		23,162		80,873		39,515		from income statement

						   Donations to recommended charities																 -   		 -   		92,161		113,229		101,931		from income statement



				1		TOTAL DONOR-DESIGNATED GRANTS		8%		- 0		- 0		36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446		Calculated



						Donated Goods used in Programs





						TOTAL DONATED GOODS USED IN PROGRAMS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated





						Administrative, Management, and Overhead

						Capital Expenditures																				 -   		2,634		10,791		from income statement

						Office equipment and supplies																		1,536		3,248		5,067		5,868		from income statement

						Salary allocation								7,500		 -   

						Rent (costed to admin and overhead)								2,758		6,203		6,218		6,185		6,186		6,186		6,186		30,233		29,950		from income statement

						Legal Fees

						Auditor and Book keeping Fees																		8,319		8,975		5,100		5,446		from income statement

						Professional Fees								4,571		4,315		4,000		3,889		4,250

						Office and General								1,728		2,320		2,354		3,661		3,490

						Financial Controller								4,651		3,625		3,760		3,600		5,229

						Annual and Licsence Fees

						Other administrative costs (please provide details):

						  Brokerage fees and bank charges																		590		175		519		514		from income statement

						   Technical Support

						   Utilities																		6,111		5,967		6,902		5,827		from income statement

						   Insurance								1,966		4,501		4,027		4,028		4,580		4,525		4,411		4,735		4,710		from income statement

						Less Fundraising allocation																		(3,721)								T3010 for 2013/14



				1		TOTAL ADMINISTRATIVE COSTS 		5%		- 0		- 0		23,174		20,964		20,359		21,363		23,735		23,546		28,962		55,190		63,106		Calculated



						Fundraising Costs

						Direct fundraising costs																		3,904		1,349		15,751		6,497		T3010 for 2013/14

						Other fundraising costs (please provide details):

						Personnel								3,500		3,500		3,500		3,500		3,500										from income statement

						Other								3,813		845		23		1,060												from income statement









				1		TOTAL FUNDRAISING COSTS 				- 0		- 0		7,313		4,345		3,523		4,560		3,500		3,904		1,349		15,751		6,497		Calculated



						Fundraising & Admin Costs combined

						(When charity does not disclose separately)





						TOTAL FUNDRAISING & ADMIN COSTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Other Costs

						Interest

						Other costs (please provide details):







						TOTAL OTHER CASH EXPENSES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Non-Cash Expenses

						Depreciation								- 0		- 0		- 0

						Amortization

						Other non-cash accounting expenses (please provide details):





						TOTAL NON-CASH EXPENSES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Total Other Costs  				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						TOTAL EXPENSES 				- 0		- 0		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568		311,155		Calculated



						Ci analyst internal reconciliation

						Enter expenses  from audited financials								378,756		194,395		235,986		284,833		223,106		224,334		255,111		325,456		283,424

						What is the difference that needs to be reconciled?				- 0		- 0		36,680		32,472		111,991		98,003		427,900		65,892		61,301		108,112		27,731		Calculated

						Reconciliation (please specify):

						    Gifts to Charities								36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446







						Reconciliation - Must be Zero				- 0		- 0		- 0		- 0		- 0		- 0		- 0		(22,672)		(54,022)		(85,990)		(113,715)		Calculated





						Net Surplus (Deficit)				- 0		- 0		20,088		17,274		4,415		(38,526)		18,021		31,486		27,956		88,194		112,426		Calculated



						Charity's operating cash flow				- 0		- 0		20,088		17,274		4,415		(38,526)		18,021		31,486		27,956		88,194		112,426		Calculated

						(Total Revenues-Total Expenses+Non-cash expenses)



						CAPITAL EXPENDITURES

						Purchase of furniture and equipment

						Buildings / Facilities

						Other (please provide details):





						Less proceeds from sale of capital assets

						Total capital expenditures				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



				C. BALANCE SHEET INFORMATION

						As at fiscal year end				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Cash and cash equivalents								121,711		105,899		61,521		48,914		83,204		71,347		56,336		81,917		107,319		from balance sheet

						Investments

						Loan recievable

						Funds held in trust

						HST recoverable in accounts receivable								5,081		3,507

						Other (please specify)



						Gross Funding Reserves				- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319		Calculated



						Debts (only include interest-bearing debts)

						Lines of credit

						Mortgages 

						Other interest-bearing debts (please provide details):







						Total interest-bearing debts				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Annual debt repayment obligation (principle + interest)



						Net Funding Reserves				- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319		Calculated

						Gross program cost coverage ratio				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated

						Net program cost coverage ratio 				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated



						Donor-endowed funds within funding reserves





						Total Donor-endowed funds				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Non-Donor-endowed PCC				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated

						Donor-endowed funds as % of funding reserves				ERROR:#DIV/0!		ERROR:#DIV/0!		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		Calculated



						Is the charity in an extraordinary capital campaign  (Y/N)



						INVESTMENT breakdown - Asset allocation

						Cash, GICs and money market funds

						Short-term investments

						Equities

						Bonds

						Other

						Total Investments				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						% of asset allocation

						Cash				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Short-term investments				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Equities				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Bonds				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!

						Other				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Total Investments				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





		3. EMPLOYEE COMPENSATION

						For the 12 months in the fiscal year ending				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

						[NOTE: Must be done in $s even if above is in $ks]

						From CRA T3010A:

						Most recent CRA filing year		2019

						Number of full-time employees								3		1		2		1		1		2		3		3		2

						Number of part-time employees								9		7		11		10		10		7		6		6		11

						Total spending on part-time employees								52,331		70,924		80,111		68,443		53,011		16,500		16,000		43,217		46,283

						Total compensation 								297,292		136,924		180,780		220,793		123,011		135,382		192,597		193,976		118,356



						Full-time employee salaries				- 0		- 0		244,961		66,000		100,669		152,350		70,000		118,882		176,597		150,759		72,073		Calculated

						Average part-time salary				ERROR:#DIV/0!		ERROR:#DIV/0!		$   5,815		$   10,132		$   7,283		$   6,844		$   5,301		$   2,357		$   2,667		$   7,203		$   4,208		Calculated



						Average salary for full-time				ERROR:#DIV/0!		ERROR:#DIV/0!		$   81,654		$   66,000		$   50,335		$   152,350		$   70,000		$   59,441		$   58,866		$   50,253		$   36,037		Calculated



						Number of employees earning < $40K								1				1						1				1		1

						Number of employees earning $40 - $80K								1								1				3		2		1

						Number of employees earning $80 - $120K												1						1

						Number of employees making  $120 - $160K								1		1				1

						Number of employees making $160 - $200K

						Number of employees making $200 - $250K

						Number of employees making $250 - $300K

						Number of employees making $300 - $350K

						Number of employees making $350K +



						Total (assuming maximum salary in range)				- 0		- 0		280,000		160,000		160,000		160,000		80,000		160,000		240,000		200,000		120,000		Calculated

						Compensation not claimed in range				- 0		- 0		(35,039)		(94,000)		(59,331)		(7,650)		(10,000)		(41,118)		(63,403)		(49,241)		(47,927)		Calculated

						Employees not claimed in range				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Average salary of the remainder				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





		4. EXTERNAL FUNDRAISERS

						Gross revenue collected by the fundraisers								YES

						Amount paid to and/or retained by the fundraisers

						Cost of raising a dollar via external fundraisers				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#VALUE!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





						KEY PERFORMANCE INDICATORS - RESULTS REPORTING				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

						12 months ending June

						Website visitors - website sessions				587,104		493,878		497,381		429,979		382,469		292,982		221,691		108,004		82,568		65,224

						y-o-y growth in actual visitors				93,226		(3,503)		67,402		47,510		89,487		71,291		113,687		25,436		17,344

						y-o-y growth %				18.9%		-0.7%		15.7%		12.4%		30.5%		32.2%		105.3%		30.8%		26.6%

						Source: Google analytics - for comparables as this is the stat reported by other charity ratings



						Unique website visitors				473,553		385,490		394,994		348,123		309,415		243,292		185,923		91,538		66,294		52,686

						Adjustments:				81%		81%		80%		85%		81%		83%		84%		85%		80%		81%

						less international visits				19%		19%		20%		15%		19%		17%		16%		8%		8%		5%

						% of Canadians who are donors				89%
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						Source Stats Canada CANSIM Table 119-0001, Jan 2015



						Therefore, Unique Canadian donors visiting Ci's website				341,342		278,757		281,165		263,138		222,780		179,806		127,859		63,618		43,647		35,749

						y-o-y growth in Canadians using Ci's website 				62,585		(2,408)		18,027		40,358		42,974		51,947		64,242		19,971		7,898



						Average annual giving per donor				$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   470

						Source: Statistics Canada CANSIM Table 119-0001, Jan 2015



						OUTPUTS - Charity profiles on Ci's website				803		803		784		750		700		700

						New profiles posted						19		34		50

						Impact grids published on charity profiles				280		200		128		67

						New impact analysis on charities				80		72		61		67



						Donations and fundraising received by these charities - total (to be provided - Greg from Ci's data)				tbp		tbp		tbp		tbp

						Estimated total Canadian giving

						The donations to these charities as % of total Canadian giving				57%		57%		57%		54%





						KEY METRIC= Estimated giving informed and influenced $ million				$   103.3		$   84.4		$   85.1		$   75.5		$   62.7		$   50.6		$   36.0		$   17.9		$   10.2		$   - 0

						Ci's Total Operating Costs (from financials)				tbp		473,723		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568

						Calculated: Ci's informed and influenced leverage factor

						For every dollar Ci spends, donation dollar informed and influenced - a measure of Ci's bang for the buck and productivity.				coming with F2021 auditeds		$   178		$   205		$   333		$   180		$   132		$   55		62		32		- 0



						PAGE VIEWS 				1,767,427		1,333,589		1,437,938		1,351,595

						source: Google data analytics

						Meeting Canadian donor needs



						The most popular reports. Page views have a broad and long-tail distribution. Even the most read charity reports only account for 5%-1% of total page visits. This means that there isn't one report that alone accounts for most of page views. We need to post many charity reports to meet donors' needs for information on many different topics and in different sectors, reflecting how donors' giving interests are also broad and varied. Charity Intelligence's website has over 1,000 pages of content in individual charity profiles (803), and articles.

						Navigation tool - search box								223,299

						Ci Home page - this is important as most website visitors are not landing through the home page (as is traditional for most website) but rather come to Ci's website through a charity profile. 		8%		140,689		286,432		111,144		100,056

						Ci Top Picks - annual impact charities report		2%		39,599		43,235		36,750		20,180

						Ci Top 100 rated charities - annual star ratings report		5%		95,776		22,984		112,310		18,158

						 A-Z Charity listing - website backend navigation tool		3%		54,800		33,242		31,743		34,174

						Salvation Army - charity profile		3%		44,359		25,264		28,393		20,709

						WE Charity - charity profile		2%		36,478		6,289		7,345		9,272

						World Vision Canada - charity profile 		1%		14,254		10,048		11,422		13,969

						PLAN International Canada - charity profile						14,069				16,187



						CLIENTS SERVED				2021		2020		2019		2018		2017		2016		2015

						Canadian				381,677		278,757		281,165		263,138		222,780		179,806

						International				91,876		106,733		113,829		84,985		86,635		63,486

										473,553

						No distinction between male and female - discontinued measuring this as it wasn't showing important information



						From where in Canada - our vision is national, rather than Toronto or Ontario centric. This geographic data drives in which regions we focus on adding new charities to serve donors' desire for local charities, and also our media interviews and media prioritization. We focus on the Canadian regions where we are weaker.

						Geographic breakdown of Canadian unique visitors:

						source: Google data analytics

						Ontario				210,119		173,026		173,356		161,679

						BC				58,861		49,659		48,853		47,301

						Alberta				51,758		43,561		45,129		40,004

						Quebec				23,698		19,461		19,761		18,458

						Manitoba				13,236		9,623		10,380

						Nova Scotia				7,882		6,965		7,578

						Saskatchewan				7,440		6,051		6,646

						Northern (Yukon, NWT, Nunavut)				698		336		374

						Maritimes				15,366		13,378		14,705		13,209

												322,060		326,782		280,651

												(43,303)		(45,617)		(17,513)



						Ontario				55%		45%		45%		42%

						BC				15%		13%		13%		12%

						Alberta				14%		11%		12%		10%

						Quebec				6%		5%		5%		5%

						Manitoba				3%		3%		3%		0%

						Nova Scotia				2%		2%		2%		0%

						Saskatchewan				2%		2%		2%		0%

						Northern (Yukon, NWT, Nunavut)				0%		0%		0%		0%



						Maritimes				4%		4%		4%		3%





						Age of unique visitors from Canada - this drives our communication voice and channels for distribution

						source: Google data analytics

						Age as %

						18 - 24						11.9%		9.8%		11.9%

						25 - 34 - Ci's Top demographic						29.3%		28.6%		25.1%

						35 - 44						17.0%		18.9%		18.2%

						45 - 54						13.7%		16.1%		16.7%

						55 - 64						13.1%		13.8%		14.6%

						65 +						15.1%		12.8%		13.5%

						-----

						Age as %

						18 - 24						16,338		16,947

						25 - 34						40,304		49,558

						35 - 44						23,354		32,821

						45 - 54						20,743		28,010

						55 - 64						18,769		23,915

						65 +						17,942		22,265





						OUTPUTS				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012

						Charity profiles on Ci's website						803		784		750				700		654		605		446		341

						Impact grids published on charity profiles						200		128		67

										ERROR:#DIV/0!		25%		16%		9%



						Relevance: Ci's reseach coverage of Canadian giving based on total Canadian giving and donations and fundraising								53%		53%		53%		53%		53%		53%		44%





						Citites - where we can add Top 5 impact reports?						Toronto 66,480		Toronto 68,678		Toronto 62,387

						Ottawa and Vancouver next for 2021?						Calgary 22,447		Calgary 25,033		Calgary 21,356

												Ottawa 17,343		Ottawa 17,935		Ottawa 16,776

												Vancouver 14,400		Vancouver 15,175		Vancouver 13,381

												(not set) 13,989		Montreal 12,598		Montreal 11,490













				Sectors

						Animal Welfare

						Arts & Culture

						Education

						Education - University

						Education - University Foundation

						Environment

						Health

						Health - Cancer

						Health - Hospital Foundation

						Health - Palliative

						Fundraising Organization

						Fundraising Organization - Community Foundation

						Human Rights Advocacy

						International Aid

						Public Benefit

						Research & Public Policy

						Religion

						Social Services

						Social Services - At-Risk Youth

						Social Services - At-Risk Youth (Addiction Recovery)

						Social Services - Clothing Bank

						Social Services - First Nations

						Social Services - Food Bank (Distributor)

						Social Services - Food Bank (Multi-Service Agency)

						Social Services - Homeless

						Social Services - Homeless (Addiction Recovery)

						Social Services - Homeless (Drop-In)

						Social Services - Homeless (Mental Health)

						Social Services - Homeless (Shelter)

						Social Services - Housing

						Social Services - Women

						Social Services - Youth

						Sports & Recreation



				Provinces

						AB

						BC

						MB

						NB

						NL

						NS

						NT

						NU

						ON

						PE

						QC

						SK

						YT



				Titles

						Accountant

						Acting CEO

						Acting Executive Director

						Acting President

						Administrator

						Artistic Director

						Assistant Superintendent

						Board Chair

						Board Co-Chair

						Board Member

						Board President

						Board Vice-Chair

						CEO

						CEO & Board Chair

						Chancellor

						Director

						Executive Director

						Founder

						General Director

						Managing Director

						National Director

						President

						President & CEO

						Principal

						Provost

						Secretary

						Treasurer

						Vice Board Chair

						Vice Chancellor

						Vice President
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Fact Sheet

																																		Place a 1 in the box for the one year of data to upload

				Charity Intelligence

				Year ending 		June				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

				Charity Analysis

				Revenues (less investment income)						- 0		- 0		435,524		244,141		352,392		344,310		669,027		321,712		344,368		521,462		423,444

				Value of donated time						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Value of unaudited donated goods and services						103		84		85		75		63		51		36		18		10		- 0		- 0

				Charity Value						103		84		435,609		244,216		352,455		344,361		669,063		321,730		344,378		521,462		423,444

		1		Administrative costs						ERROR:#DIV/0!		ERROR:#DIV/0!		5.3%		8.6%		5.8%		6.2%		3.5%		7.3%		8.4%		10.6%		14.9%

				(as % of revenues)

		1		Fundraising costs						ERROR:#DIV/0!		ERROR:#DIV/0!		1.7%		1.8%		1.1%		1.5%		0.6%		1.5%		0.5%		3.3%		1.8%

				(as % of donations)

		- 0		Fundraising & Admin costs						0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%

				(as % of revenues)

		1		Overhead spending						ERROR:#DIV/0!		ERROR:#DIV/0!		7.1%		10.4%		6.9%		7.7%		4.1%		8.8%		8.9%		13.9%		16.7%

				(Excluding surplus)

		1		% to the cause						ERROR:#DIV/0!		ERROR:#DIV/0!		11.7%		17.5%		8.1%		7.7%		5.4%		17.4%		11.4%		29.0%		41.0%

				(Inluding surplus)

		1		Program cost coverage (%)						ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%



		1		Non D-E Program cost coverage (%)						ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%

								

				Audited Financials				 

				All figures in:		$		 

		1		Donations						- 0		- 0		418,992		241,377		326,077		306,603		630,680		267,602		289,570		478,898		365,767

		- 0		International donations						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Goods in kind						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Government funding						- 0		- 0		11,123		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Fees for service						- 0		- 0		5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412

		- 0		Lotteries (net)						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Business activities (net)						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Special events						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Investment income						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Other revenue						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Total revenues						- 0		- 0		435,524		244,141		352,392		344,310		659,680		317,602		324,570		510,761		411,179

		1		Program costs						- 0		- 0		348,269		169,086		212,104		258,910		195,871		174,212		170,778		168,525		100,106

		- 0		Program costs - International						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Program costs - Canada						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Grants						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Donor-designated grants						- 0		- 0		36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446

		- 0		Donated goods used in programs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Administrative costs						- 0		- 0		23,174		20,964		20,359		21,363		23,735		23,546		28,962		55,190		63,106

		1		Fundraising costs						- 0		- 0		7,313		4,345		3,523		4,560		3,500		3,904		1,349		15,751		6,497

		- 0		Fundraising & admin costs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Interest & other costs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Total spending						- 0		- 0		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568		311,155

		1		Operating cash flow						- 0		- 0		20,088		17,274		4,415		(38,526)		8,674		27,376		8,158		77,193		100,024

		- 0		Capital expenditures						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Funding reserves - total						- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319

		1		Funding reserves - donor-endowed						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0



				Number of full-time employees						- 0		- 0		3		1		2		1		1		2		3		3		2

				Average salary for full-time						ERROR:#DIV/0!		ERROR:#DIV/0!		81,654		66,000		50,335		152,350		70,000		59,441		58,866		50,253		36,037



				Number of employees earning < $40K						- 0		- 0		1		- 0		1		- 0		- 0		1		- 0		1		1

				Number of employees earning $40 - $80K						- 0		- 0		1		- 0		- 0		- 0		1		- 0		3		2		1

				Number of employees earning $80 - $120K						- 0		- 0		- 0		- 0		1		- 0		- 0		1		- 0		- 0		- 0

				Number of employees making  $120 - $160K						- 0		- 0		1		1		- 0		1		- 0		- 0		- 0		- 0		- 0

				Number of employees making $160 - $200K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $200 - $250K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $250 - $300K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $300 - $350K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $350K +						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Test for consistency

				 - Revenue						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				 - Expenses						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Yrs of analysis		11				11		10		9		8		7		6		5		4		3		2		1

				Most recent 3 years						1		1		1		0		0		0		0		0		0		0		0

				Most recent total revenue		0				0		0		0		0		0		0		0		0		0		0		0





Transfer

		DO NOT EDIT

		1

				0		0		0		0		0		0		0		0		0		0		0				0











				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0







				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0



				- 0		- 0		3		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				3

				- 0		- 0		81,654		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				81,654
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				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0





Results Reporting

		Results Reporting																1 core program: charity research 
2 subprograms within this - impact (majority) and charity ratings (minority)

		Charity Intelligence						training SRRS

		Reporting Date:		13/05/2020		Analyst initials here:		EJ/EZ/KK/TS										Comments / Sources		Outputs / Outcomes

																				sources - weblinks

				Question				Easier		Intermediate		Advanced



		Strategy		1		Mission statement		�						10		What: independent research and analysis on charities that is posted as research reports and ratings 

Why: to help donors be informed, give intelligently, and have impact 		Labelled mission statement: "help donors be informed, give intelligently, and have impact. Charity Intelligence is a registered Canadian charity that does independent research and analysis on charities. So much of what we give has potential to have a greater impact. To help donors be well-informed and find high impact charities, we post research reports and ratings
on 740 charities. These 740 charities receive 57% of the $16.5 billion Canadians give annually.

				2		Charity model				¢				7		Good for All
brief but labelled and clear 		Labelled strategy: be informed > give intelligently > have impact with brief descriptions of each of the three steps 

		58%		3		Problem discussion		�						3		Blurb in quantification section serves as a general overview of the problem, but not a rich disussion/analysis of causes, consequences and who is mostly affected. Short, and realistically does not constitute a 'significant discussion' for Good		Within Results Reporting section - "Sadly, most charity websites are “fluffy” with only stories and pictures. Websites typically lack the good data donors need to make informed giving decisions. This ‘information deficit’ puts all donors and funders at a disadvantage. You can’t give intelligently without good results information." 

				4		Quantification of problem				¢				3		 		A 2015 StatsCanada survey reported that 29% of Canadian donors are unsure about the charities they give to; they have unanswered questions about how charities use their money. Even more concerning was 34% of donors had doubts as to whether charities use it effectively.1 These ‘information gaps’ have high costs. Due to these unanswered questions, donors say they are not giving as much as they could. As a result, we estimate there is potentially $2.7 billion sitting on the sidelines.

		Activities		5		Overview of programs		�						7

tc={F78D1016-7D90-46B7-983B-6402B7F4D8AD}: [Threaded comment]

Your version of Excel allows you to read this threaded comment; however, any edits to it will get removed if the file is opened in a newer version of Excel. Learn more: https://go.microsoft.com/fwlink/?linkid=870924

Comment:
    NOTE that this score would probably be influenced by website information if we considered the website as part of this analysis
Reply:
    Website presentation does not clearly have a section re. What We Do to explain that the core program is research (you have to read the annual report for this to be clear). I'd bump the score to Good here		Good		Program breakdown is unclear on website

		85%		6		Allocation of resources by program		�						10		Ideal 		Clear breakdown of program costs into impact, ratings, and results reporting, which match F2019 AFS 

		Outputs		7		Quantified service level		�						10		Ideal for All

1 holistic output for the core program, plus 1 key metric per subprogram 		Research, overall: 
Charity Intelligence’s website visits reached 497,300 (497,381 is exact # from stat table) in 2019, 16% year-over-year growth. Unique website visits were 444,070, 23% year-over-year growth
In 2019, $16,000 in website maintenance costs, allowed a global audience to read 1.3 million Charity Intelligence reports

Impact: 
impact ratings released on 61 new charities, bringing total to 203 impact ratings 

Charity ratings: 
have ratings on 740 charities, which account for 57% of the $16.5b canadians donate each year. 
Ratings attract 85% of website visits (i.e. 85% ofo the 281,367 visits are attributed to ratings?). 
Has a table of the 9 most-read charity reports for the year, with bars indicating the # of reads, but no exact #s

				8		Beneficiaries by program		�						10		Doesn't make sense for separate client #s for impact  and ratings programs - both feed into same product for donors to look at. 		Overall: 
Website used by an esimated 281,000 canadian donors 
Details re. how millenials are majority user of website - "Charity Intelligence’s ratings and reviews are particularly demanded by Millennial donors. Millennials are the “star rating” generation, whether it be
Yelp, Uber or Rate my professor. 93% of Millennials say they rely on consumer and user reviews before making a purchase. Millennials are the largest users of Charity Intelligence’s research, and account for 40% of website visits." 
281,367 unique canadian donors visiting Ci's site in 2019, with breakdown by region 

		81%		9		Outputs compared with previous years		�						10		Ideal, All (2 holistic metrics)		5-fold growth over the past 5 years (assumedly wrt website users?)

website visits reported for 5 consecutive years in one place 
unique website visitors for 5 years, with demo breakdown for 5 years 

could report program-specific metrics year over year though, instead of global metrics ?

				10		Outputs comparable with other charities						®		7		Good for All

Would want avg length of time spent re. visits to make that output metric ideal		website visits close to standard, but there is room for variation - would benefit from knowing the average length of time spent per visit to add context for comparability 

impact metric isn't a standardized metric, but reasonable for other charities to report assuming they outline their impact measurement process
charity ratings metric - similar to above 

unique website visitors is standardized, and demographic breakdown adds context. would be nice to also know the age breakdown, but we don't specify requiring multiple demo breakdowns for client #s 

				11		Output timeliness - dated and recent		�						10		Ideal for All		explicitly dated in 2019 AR 

				12		Output goals		�						3		double' is kinda quantified
date technically given 
applies to all of research

Something - All

tc={43505397-4D06-437C-83EC-F59A2E878140}: [Threaded comment]

Your version of Excel allows you to read this threaded comment; however, any edits to it will get removed if the file is opened in a newer version of Excel. Learn more: https://go.microsoft.com/fwlink/?linkid=870924

Comment:
    can see argument for Something because the quantification (double growth) is not specific wrt the metric being tracked		If Canadian donors continue to track American trends, users will double in the next five years.
Similar to above - If Charity Intelligence continues to track Charity Navigator’s success, growth
will double again over the next five years.

				13		Output definitions and calculations				¢				7		not ideal because actual definitions are lacking		Could benefit from a decision of website session - footnotes say that it's using google analytics, but we would have to look at google's website to find those actual definitions 

		Outcomes		14		Outcomes mentioned		�						10		Ideal		See quantified info below

				15		Outcomes quantified						®		7		Because impact and charity ratings both go into the same overall report, expecting separate outcome data for the two progams seems unreasonable. 

Good for All		77% of donors reading a Charity Intelligence report say it improved their confidence in giving, and they gave 32% more money. 
In F2019, we estimate our research informed and influence $85.1 million in giving. Relative to our total operating cost of $378,000, we deliver high impact to our funders. For every dollar, Ci informs and influences giving 225x. Table at end of doc gives outline of process used to come up with these estimations. approximate quantification using absolute numbers. The outcome #s themselves are based on the charity's own data, but also applying assumptions from external sources...

		54%		16		Outcomes compared with previous years						®		10		Ideal, All 
This scores the comparison alone, not the metric being compared		$ estimated giving informed and influenced datapoint reported for 5 consecutive years in table. Multiplier also stated for 5 years

				17		Outcomes comparable with other charities						®		3		non-standardized metric but because the outcome involves using external data as part of its assumptions in calculations, bumped

Good > Something 		$ in giving influenced is a pretty niche outcome metric… and same with the leverage factor. I guess it would be reasonable for other research focused charities to report, and it's based in a standardized metric ($)…..

				18		Outcome timeliness - dated and recent						®		10		Ideal, All		clearly dated in a 2019 report

				19		Outcome timing post completion						®		0				no assumptions made 

				20		Outcome goals				¢				0		INF		nothing found that was dated or quantified 

				21		Outcome definitions and calculations						®		3		Does not meet ideal requirements (definitions not given, full calculations, etc)

Because external data also used in calculation, bump rule applies

Good > Something		Leverage factor datapoint - stats page at end of AR walks through the calculation process at a high level. Could have provided the actual calculations  though. Google analystics and Stats Canada as data sources for assumptions. Overall, meets Good requirements. 

		Quality		22		Report assured						®®		0		INF		nothing mentioned 

		27%		23		Report clearly presented				¢				7		Good

tc={43F5D51E-E751-4E46-B305-CC2E03ACC2AF}: [Threaded comment]

Your version of Excel allows you to read this threaded comment; however, any edits to it will get removed if the file is opened in a newer version of Excel. Learn more: https://go.microsoft.com/fwlink/?linkid=870924

Comment:
    Tenzin - now that you've done many, many profile updates and have a sense of the level of reporting we typically see, do you think this should remain at a 10? the initial analysis was only done on the AR so when you factor in the website as a supplementary source, is the presentation still very clear? Want your insight on this because i've been using the Ci site for years now and am probably biased		
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Comment:
    can see argument for Something because the quantification (double growth) is not specific wrt the metric being tracked		report is easy to follow but website is a bit unclear (Q6)

				24		Balance				¢				1		Revoked status outdated.

Legal discussion is current, hints at balance but no quantifications given. No 'word comparisons' given either to meet Good requirements

Relates to charity ratings portion of research activities 

Something for Minority		Today, donors want more charity research which is beyond our current capabilities. Similarly, as more donors are using our research, charities are asking us to do more frequent updates so the reported information is always timely and relevant. Charity Intelligence needs funding to meet this increase in demand.

Full Disclosure section: In 2012, Charity Intelligence’s charitable status was revoked for failing to file
its annual return on time. Our charitable status was reinstated effective the next day. This event made media headlines and still comes up. It is a question people are shy about asking. We have filed on time for the last 8 years. 
Legal: Unlike reviews and rankings on bonds, stocks, movies, wine, books, etc. there is a peculiar sensibility about reviewing charities. In F2019 Charity Intelligence paid lawyers $19,600 to defend claims that a report about one charity was false and defamatory. Following extensive examination, Charity Intelligence’s report on pro-sport charities is factual and accurate. It is still posted on our website. This legal challenge is fully resolved. We follow the highest professional standards in our reporting. We hope there are no further legal challenges, yet we will adamantly defend freedom of expression in the public interest as is our charter right.

		Learning		25		Learning				¢				3		Impact learning - clearly linked to tracked metrics, but could go into more detail re. what was learned - which sector(s) had the largest range? Possible reasons for the range? Etc. Counted as Something.		Impact analysis: "In our impact measurement, we are finding a wide range. Like all investments, returns vary considerably. While many charities advertise that they make a difference, our impact assessments show that some charities make a lot of difference relative to others. In the table below, each charity impact assessment is a dot – with a red circle around the 2019 Top Pick charities with the highest demonstrated impact. This graph shows the distribution range of charities assessed from high demonstrated impact to low demonstrated impact."
Results Reporting: "Improving results resporting can be done, and it needs to be done. Surveys of donors state many would give charities more money if they saw better results disclosure.4 Today, charities need to report more than good intentions – donors want charities to report results." Also evidence of learning based on the Preferred Information Sources by Generation table, and subsequent statement "Given that charity websites are donors’ primary source for information, improving the quality of public information would benefit many – even for donors who never visit Charity Intelligence’s website." 

		30%		26		Change due to learning				¢				3		Reason given for change. With link to quantified data referenced in learning section

Ideal, Minority		Results Reporting newly  introduced in 2019 - Reporting results is new for many charities, and Canadian charities struggle. In 2019, only 24% of Canadian charities disclosed information at similar levels to British and Australian charities. This is an improvement compared with 14% in 2014. 
To bridge this information gap, in 2019 Charity Intelligence took two new steps: new indicators for charities to improve and free, one-on-one coaching for charities. Of the charities that used this extra help, their accountability improved by an average 45%.

		Reserved		27

		for 		28

		future		29

		use		30



				TOTAL										154

		2019 AFS - Research spending

		Impact analysis 		49.5%		172464

		Charity ratings 		26.2%		91318

		Results Reporting 		2.7%		9416

		Other research costs 		0.2%		607

		Occupancy costs 		7.4%		25910

		IT consulting and web dev		8.4%		29349

		Legal		5.6%		19619

						348683

						Majority: impact analysis 
Minority: charity ratings 
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Similar Charities

		Please list 5 high-ranking (ideally 3 or 4 stars) charities similar to this charity to direct donors towards:

		1
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		4

		5





Impact

		Impact Score		(0.07)

		DQS		(0.01)

		X		(1.00)

		Y		(1.00)





RRS

		CommonName		id		CID		Year		1		2		3		4		5		6		7		8		9		10		11		12		13		14		15		16		17		18		19		20		21		22		23		24		25		26		27		28		29		30		Total

		Charity Intelligence				CIC		43964		10		7		3		3		7		10		10		10		10		7		10		3		7		10		7		10		3		10		0		0		3		0		7		1		3		3		0		0		0		0		154





Profile

		id		CID		FormalName		CommonName		Status		RegNumber		Sector		SubSector		Web		Email		FiscalYearEnd		Mission		Source		AKA		Keywords		MetaTags		MetaDescr		TagLine		AuditorName		YrsAnnuaReportAvail		YrsAuditReportAvail		NumFullTimeEmps		Salary1to30		"Salary40to80"		Salary80to120		Salary120to160		Salary160to200		Salary200to250		Salary250to300		Salary300to350		Salary350Plus		TotalPartTime		TotalComp		AverageSalary		AndTheCharityAdds		FinancialNotes		FinancialReview		REPORT_Transparency		REPORT_AuditStmtFilename		REPORT_LogoFileName		REPORT_SubmittedDate		REPORT_CompletedDate		REPORT_ShowProgramCosts		REPORT_ShowGrants		REPORT_ShowAdminCosts		REPORT_ShowFundingCosts		REPORT_ShowFundingAndAdminCosts		REPORT_ShowCashFlow		REPORT_ShowGoodsInKind		REPORT_ShowFundingAndAdminCostsPct		REPORT_ShowFeesForService		REPORT_ShowBusinessActivitiesNet		REPORT_ShowSpecialEventsAndOther		REPORT_ShowInvestmentIncome		REPORT_ShowInterestIncome		REPORT_ShowStudentTuitionFees		REPORT_ShowProgramCostsInternational		REPORT_ShowProgramCostsCanada		REPORT_ShowDonorDesignatedDonations		REPORT_ShowDonations		REPORT_ShowGovFunding		REPORT_ShowOtherIncome		REPORT_ShowOtherCosts		REPORT_ShowTotalRevenue		REPORT_ShowLotteries		REPORT_ShowDonorEndowedFunds		REPORT_ShowSpecialEvents		REPORT_ShowBankAndOtherCharges		CRAFilingYr		REPORT_ShowFundingReserves		REPORT_ShowAdminCostsPct		REPORT_ShowFundRaisingCostsPct		REPORT_ShowProgramCostCoverage		charity_date		hits		published		alias		costunit		isToppick		toppickFilename				ImpactRatingX		ImpactRatingY		REPORT_ShowInternationalDonations		REPORT_ShowCapX		ResultsAndImpact		TelephoneNumber		TollFreeNumber		REPORT_ShowOverheadSpendingPct		REPORT_ShowTotalSpending		REPORT_ShowDonatedGoodsExp

				CIC		Charity Intelligence		Charity Intelligence		1		80340 7956 RR0001		Public Benefit		0		www.charityintelligence.ca				June								Charity Intelligence Canada, 4 star, rating, review, Toronto, Ontario, research, charity, philanthropy, giving, information, social, results, donor, advise, charity ratings, reports						Charity Intelligence Canada Analyst reports on Charity Intelligence's programs and spending. 				Be Informed. Give Intelligently. Have Impact.				BDO						3		1		1		0		1		0		0		0		0		0		0		0		81653.6666666667								3						8/25/20				1		0		1		1		0		1		0		0		1		0		0		0		0		0		0		0		1		1		1		0		0		1		0		0		0		0		2019		1		1		1		1										$s								(1.00)		(1.00)		0		1				416-363-1555		416-363-1555		1		1		0























































































































































































































































































































































Addresses

		CommonName		id		CID		Street		City		Province		Postal		Source		Website		Main Telephone

		Charity Intelligence				CIC		5-157 30 Wellington Street West, Commerce Court South, P.O. Box 129		Toronto		ON		M5L 1E2						416-363-1555





Board

		CommonName		id		CID		Title		LastName		FirstName

		Charity Intelligence				CIC		Managing Director		Bahen		Kate

		Charity Intelligence				CIC		Board Chair		Hepburn		Graeme





Summary
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		Charity Intelligence				CIC		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		154		0		3		1		1		0		1		0		0		0		0		0		0		0		81653.6666666667		0		0		0		0		0
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WHAT INFORMATION ARE DONORS LOOKING FOR?
12 months ending June 2021 2020 2019 2018 2017
WEBSITE PAGE VIEWS
source: Google data analytics
Pageviews 1,767,427        1,333,589        1,437,938        1,029,182        
Year over year increase (decrease) 433,838           (104,349)          408,756           
Year-over-year change % 33% -7% 40%

Supplementary information on page views

Page total views
As  % of tota l  

page views

Ci Home page - this is important as most website 
visitors are not landing through the home page (as is 
traditional for most website) but rather come to Ci's 
website through a charity profile. 

8.0%             140,689             286,432             111,144             100,056 

Ci Top Picks - annual impact charities report 2.2% 39,599             43,235             36,750             20,180             
Ci Top 100 rated charities - annual star ratings report 5.4% 95,776             22,984             112,310           18,158             
 A-Z Charity listing - website backend navigation tool 3.1% 54,800             33,242             31,743             34,174             
Salvation Army - charity profile 2.5% 44,359             25,264             28,393             20,709             
WE Charity - charity profile 2.1% 36,478             6,289               7,345               9,272               
World Vision Canada - charity profile 0.8% 14,254             10,048             11,422             13,969             
PLAN International Canada - charity profile 14,069             16,187             

The most popular reports. Page views have a broad and long-tail distribution. Even the most read charity reports only account for 5%-1% 
of total page visits. This means that there isn't one report that alone accounts for most of page views. We need to post many charity 
reports to meet donors' needs for information on many different topics and in different sectors, reflecting how donors' giving interests are 
also broad and varied. Charity Intelligence's website has over 1,000 pages of content in individual charity profiles (803), and articles.


Data Template



						DATA TEMPLATE VERSION 9.2

		1.  GENERAL AND CONTACT INFORMATION

						Charity ID (3 to 5 capital letters)				CIC

						Charity Name (Formal)				Charity Intelligence

						Charity Common Name (if different)				Charity Intelligence

						Type of Charity				Operating Charity						Drop-down menu

						Charity Sector				Public Benefit						Drop-down menu

						Charity Sub-Sector

						Charity Registration Number				80340 7956 RR0001						Pull from CRA Charities Directorate

						(in form: ##### #### RR####)										http://www.cra-arc.gc.ca/charitylists/



						Key Personnel (for profile)

						Title 1 (ED or similar)				Managing Director						Drop-down menu

						First Name				Kate

						Last Name				Bahen

						Title 2 (Board Chair or similar)				Board Chair						Drop-down menu

						First Name				Graeme

						Last Name				Hepburn



						Contact Information 

						Contact Name 1																 

						Title

						Email address

						Telephone

						Contact Name 2

						Title

						Email address

						Telephone

						Address				5-157 30 Wellington Street West, Commerce Court South, P.O. Box 129

						Town/City				Toronto

						Province				ON						Drop-down menu

						Postal Code (in form: X#X #X#)				M5L 1E2



						Enter charity's website (in form: www.xxxxxxx.xx)				www.charityintelligence.ca

						Charity main telephone number				416-363-1555

						Toll-free telephone number / donor relations				416-363-1555



						Tagline				Be Informed. Give Intelligently. Have Impact.		



						Keywords (separated by commas; include: Charity name, rating, city, province, sector (e.g., environment, fundraising, international, homeless), type of clients (e.g., kids, youth, seniors, elderly, drug addicts), type of work (e.g., disaster, health, hospital)				Charity Intelligence Canada, 4 star, rating, review, Toronto, Ontario, research, charity, philanthropy, giving, information, social, results, donor, advise, charity ratings, reports		



						Meta Description (this is the nutshell text shown by search engines. Please write beautifully – maximum 160 characters . E.g., for a 4-star charity: "World Vision rating – Charity Intelligence rates World Vision Canada a top charity. This report informs donors about World Vision’s programs and spending.")
				Charity Intelligence Canada Analyst reports on Charity Intelligence's programs and spending. 		



						Date of profile (in form: Jun. 17, 2019)				25-Aug-20



		2. FINANCIAL INFORMATION 

						Charity's fiscal year end				June						Drop-down menu



						First year of Ci Analysis				2011						Year

						Auditors				BDO						Please add a comment box if the auditors have changed

						Most recent financial statements dated:				11/14/19

						Provincially or federally incorporated				Federal						Drop-down menu

						Financial transparency rating:				3						Drop-down menu

						   0: Requires CRA request

						   1: Available upon request

						   2: 1 year on website

						   3: 2+ yrs on website



						Charity reporting dollar amounts in ($, $k)				$						Drop-down menu

						Is charity total revenue >$5m				No						Drop-down menu

						 









				Place 1 in red box below to include on profile



				A. REVENUES						2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Canadian Donations:

						Donations (from individuals)								69,985		65,879		94,246		71,683		123,473		84,275		153,156		246,496		200,717		from income statement

						Donor Designated Donations								36,680		32,472		111,991		98,003		427,900		88,564		23,162		80,873		39,515		from income statement

						Corporate Donations

						United Way 

						Foundations								312,327		143,026		119,840		177,917		79,307		94,763		113,252		151,529		125,535		from income statement











						Adjustment for deferred donations (non-govt)														(41,000)





						Total of deferred adjustment				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated

						% of total donations and fundraising				ERROR:#DIV/0!		ERROR:#DIV/0!		0.0%		0.0%		0.0%		-11.8%		0.0%		0.0%		0.0%		0.0%		0.0%		Calculated

						Include adjustment if >10% (override if required)				ERROR:#DIV/0!		ERROR:#DIV/0!		0		0		0		1		0		0		0		0		0		Calculated

						 - Note: Must be either 0 or 1 for all of most recent 3 years)

						Deferred adjustment				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated



				1		TOTAL CANADIAN DONATIONS 				- 0		- 0		418,992		241,377		326,077		306,603		630,680		267,602		289,570		478,898		365,767		Calculated



						International Donations:

						Donations



						Less: donations-in-kind



						TOTAL INTERNATIONAL DONATIONS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Donated goods in kind

						Pro-bono services



						TOTAL DONATED GOODS IN KIND				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Fees for Services - subscriptions ratings								5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412

						Subscriptions rating fee … before pmts from private foundations

						(The amount of money paid to the charity by clients for service)



				1		TOTAL FEES FOR SERVICES				- 0		- 0		5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412		Calculated



						Government funding received:

						Federal government 								11,123

						Provincial government 

						Municipal government

						Adjustment for deferred funding (only include if adjusted in donations)

						Other - Please specify

						(e.g., Ontario Trillium Fund, Alberta Trillium Fund)



				1		TOTAL GOVERNMENT FUNDING				- 0		- 0		11,123		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Investment income

						Interest and other income

						Investment income (loss)																						300		137

						Unrealized gain (loss) if not included above																										CFO



						TOTAL INVESTMENT INCOME (LOSS)				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		300		137		Calculated



						Lotteries (net)





						TOTAL LOTTERIES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Business Activities (net)

						(e.g., rental income, gift shop, silent auction)



						TOTAL BUSINESS ACTIVITIES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Special Event Fundraising





						TOTAL SPECIAL EVENT FUNDRAISING				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Other Revenue - Please specify																9,347		4,110		19,798		10,701		12,265





						TOTAL OTHER REVENUE				- 0		- 0		- 0		- 0		- 0		- 0		9,347		4,110		19,798		10,701		12,265		Calculated



						TOTAL REVENUES 				- 0		- 0		435,524		244,141		352,392		344,310		669,027		321,712		344,368		521,762		423,581		Calculated



						Ci Analyst internal reconciliation

						Enter revenue from audited financials								435,524		244,141		352,392		385,310		669,027		321,712		344,368		521,762		423,581

						Difference				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated

						Reconciliation:

						Adjustment for deferred donations/funding														(41,000)

						Amortization of deferred capital contributions

						Adjustment for deferred donations/funding

						Goods in kind reported in audited financials

						Unrealized loss (gains)

						Other - Please Specify





						Reconciliation - Must be Zero				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated





				B. SPENDING

						For the 12 months in the fiscal year ending				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Program Costs - Canada:

						Direct program costs:

						Research

						Impact analysis		50%						172,464		62,500

						Charity ratings		26%						91,318		70,924

						Results reporting		3%						9,416		 -   

						Direct research costs (wages)												177,280		217,293		119,511		116,272		139,104		124,000		56,674		from income statement

						Indirect costs:

						   Other 								607		762		1,323		1,573		1,497		7,154		6,135		4,377		17,047		from income statement

						   Events														 -   		41,190		 -   

						   Rent - allocate this to staff? 2 1/2 impact analysts FTE, 								24,824		28,140		30,618		29,528		31,098		24,744		24,744						from income statement

						Public Relations																		11,450		600		15,297		13,249		from income statement

						Legal defense		6%						19,619

						Website Development		9%						30,021		6,760		2,883		10,516		2,575		14,592		195		24,851		13,136		from income statement

								93%



				1		TOTAL CANADIAN PROGRAM COSTS 		80%		- 0		- 0		348,269		169,086		212,104		258,910		195,871		174,212		170,778		168,525		100,106		Calculated



						Program Costs - International:







						TOTAL INTERNATIONAL PROGRAM COSTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Grants





						TOTAL GRANTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Donor-designated Grants

						   Donor Designated Donations								36,680		32,472		111,991		98,003		427,900		88,564		23,162		80,873		39,515		from income statement

						   Donations to recommended charities																 -   		 -   		92,161		113,229		101,931		from income statement



				1		TOTAL DONOR-DESIGNATED GRANTS		8%		- 0		- 0		36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446		Calculated



						Donated Goods used in Programs





						TOTAL DONATED GOODS USED IN PROGRAMS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated





						Administrative, Management, and Overhead

						Capital Expenditures																				 -   		2,634		10,791		from income statement

						Office equipment and supplies																		1,536		3,248		5,067		5,868		from income statement

						Salary allocation								7,500		 -   

						Rent (costed to admin and overhead)								2,758		6,203		6,218		6,185		6,186		6,186		6,186		30,233		29,950		from income statement

						Legal Fees

						Auditor and Book keeping Fees																		8,319		8,975		5,100		5,446		from income statement

						Professional Fees								4,571		4,315		4,000		3,889		4,250

						Office and General								1,728		2,320		2,354		3,661		3,490

						Financial Controller								4,651		3,625		3,760		3,600		5,229

						Annual and Licsence Fees

						Other administrative costs (please provide details):

						  Brokerage fees and bank charges																		590		175		519		514		from income statement

						   Technical Support

						   Utilities																		6,111		5,967		6,902		5,827		from income statement

						   Insurance								1,966		4,501		4,027		4,028		4,580		4,525		4,411		4,735		4,710		from income statement

						Less Fundraising allocation																		(3,721)								T3010 for 2013/14



				1		TOTAL ADMINISTRATIVE COSTS 		5%		- 0		- 0		23,174		20,964		20,359		21,363		23,735		23,546		28,962		55,190		63,106		Calculated



						Fundraising Costs

						Direct fundraising costs																		3,904		1,349		15,751		6,497		T3010 for 2013/14

						Other fundraising costs (please provide details):

						Personnel								3,500		3,500		3,500		3,500		3,500										from income statement

						Other								3,813		845		23		1,060												from income statement









				1		TOTAL FUNDRAISING COSTS 				- 0		- 0		7,313		4,345		3,523		4,560		3,500		3,904		1,349		15,751		6,497		Calculated



						Fundraising & Admin Costs combined

						(When charity does not disclose separately)





						TOTAL FUNDRAISING & ADMIN COSTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Other Costs

						Interest

						Other costs (please provide details):







						TOTAL OTHER CASH EXPENSES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Non-Cash Expenses

						Depreciation								- 0		- 0		- 0

						Amortization

						Other non-cash accounting expenses (please provide details):





						TOTAL NON-CASH EXPENSES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Total Other Costs  				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						TOTAL EXPENSES 				- 0		- 0		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568		311,155		Calculated



						Ci analyst internal reconciliation

						Enter expenses  from audited financials								378,756		194,395		235,986		284,833		223,106		224,334		255,111		325,456		283,424

						What is the difference that needs to be reconciled?				- 0		- 0		36,680		32,472		111,991		98,003		427,900		65,892		61,301		108,112		27,731		Calculated

						Reconciliation (please specify):

						    Gifts to Charities								36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446







						Reconciliation - Must be Zero				- 0		- 0		- 0		- 0		- 0		- 0		- 0		(22,672)		(54,022)		(85,990)		(113,715)		Calculated





						Net Surplus (Deficit)				- 0		- 0		20,088		17,274		4,415		(38,526)		18,021		31,486		27,956		88,194		112,426		Calculated



						Charity's operating cash flow				- 0		- 0		20,088		17,274		4,415		(38,526)		18,021		31,486		27,956		88,194		112,426		Calculated

						(Total Revenues-Total Expenses+Non-cash expenses)



						CAPITAL EXPENDITURES

						Purchase of furniture and equipment

						Buildings / Facilities

						Other (please provide details):





						Less proceeds from sale of capital assets

						Total capital expenditures				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



				C. BALANCE SHEET INFORMATION

						As at fiscal year end				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Cash and cash equivalents								121,711		105,899		61,521		48,914		83,204		71,347		56,336		81,917		107,319		from balance sheet

						Investments

						Loan recievable

						Funds held in trust

						HST recoverable in accounts receivable								5,081		3,507

						Other (please specify)



						Gross Funding Reserves				- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319		Calculated



						Debts (only include interest-bearing debts)

						Lines of credit

						Mortgages 

						Other interest-bearing debts (please provide details):







						Total interest-bearing debts				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Annual debt repayment obligation (principle + interest)



						Net Funding Reserves				- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319		Calculated

						Gross program cost coverage ratio				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated

						Net program cost coverage ratio 				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated



						Donor-endowed funds within funding reserves





						Total Donor-endowed funds				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Non-Donor-endowed PCC				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated

						Donor-endowed funds as % of funding reserves				ERROR:#DIV/0!		ERROR:#DIV/0!		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		Calculated



						Is the charity in an extraordinary capital campaign  (Y/N)



						INVESTMENT breakdown - Asset allocation

						Cash, GICs and money market funds

						Short-term investments

						Equities

						Bonds

						Other

						Total Investments				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						% of asset allocation

						Cash				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Short-term investments				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Equities				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Bonds				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!

						Other				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Total Investments				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





		3. EMPLOYEE COMPENSATION

						For the 12 months in the fiscal year ending				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

						[NOTE: Must be done in $s even if above is in $ks]

						From CRA T3010A:

						Most recent CRA filing year		2019

						Number of full-time employees								3		1		2		1		1		2		3		3		2

						Number of part-time employees								9		7		11		10		10		7		6		6		11

						Total spending on part-time employees								52,331		70,924		80,111		68,443		53,011		16,500		16,000		43,217		46,283

						Total compensation 								297,292		136,924		180,780		220,793		123,011		135,382		192,597		193,976		118,356



						Full-time employee salaries				- 0		- 0		244,961		66,000		100,669		152,350		70,000		118,882		176,597		150,759		72,073		Calculated

						Average part-time salary				ERROR:#DIV/0!		ERROR:#DIV/0!		$   5,815		$   10,132		$   7,283		$   6,844		$   5,301		$   2,357		$   2,667		$   7,203		$   4,208		Calculated



						Average salary for full-time				ERROR:#DIV/0!		ERROR:#DIV/0!		$   81,654		$   66,000		$   50,335		$   152,350		$   70,000		$   59,441		$   58,866		$   50,253		$   36,037		Calculated



						Number of employees earning < $40K								1				1						1				1		1

						Number of employees earning $40 - $80K								1								1				3		2		1

						Number of employees earning $80 - $120K												1						1

						Number of employees making  $120 - $160K								1		1				1

						Number of employees making $160 - $200K

						Number of employees making $200 - $250K

						Number of employees making $250 - $300K

						Number of employees making $300 - $350K

						Number of employees making $350K +



						Total (assuming maximum salary in range)				- 0		- 0		280,000		160,000		160,000		160,000		80,000		160,000		240,000		200,000		120,000		Calculated

						Compensation not claimed in range				- 0		- 0		(35,039)		(94,000)		(59,331)		(7,650)		(10,000)		(41,118)		(63,403)		(49,241)		(47,927)		Calculated

						Employees not claimed in range				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Average salary of the remainder				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





		4. EXTERNAL FUNDRAISERS

						Gross revenue collected by the fundraisers								YES

						Amount paid to and/or retained by the fundraisers

						Cost of raising a dollar via external fundraisers				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#VALUE!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





						KEY PERFORMANCE INDICATORS - RESULTS REPORTING				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

						12 months ending June

						Website visitors - website sessions				587,104		493,878		497,381		429,979		382,469		292,982		221,691		108,004		82,568		65,224

						y-o-y growth in actual visitors				93,226		(3,503)		67,402		47,510		89,487		71,291		113,687		25,436		17,344

						y-o-y growth %				18.9%		-0.7%		15.7%		12.4%		30.5%		32.2%		105.3%		30.8%		26.6%

						Source: Google analytics - for comparables as this is the stat reported by other charity ratings



						Unique website visitors				473,553		385,490		394,994		348,123		309,415		243,292		185,923		91,538		66,294		52,686

						Adjustments:				81%		81%		80%		85%		81%		83%		84%		85%		80%		81%

						less international visits				19%		19%		20%		15%		19%		17%		16%		8%		8%		5%

						% of Canadians who are donors				89%
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						Source Stats Canada CANSIM Table 119-0001, Jan 2015



						Therefore, Unique Canadian donors visiting Ci's website				341,342		278,757		281,165		263,138		222,780		179,806		127,859		63,618		43,647		35,749

						y-o-y growth in Canadians using Ci's website 				62,585		(2,408)		18,027		40,358		42,974		51,947		64,242		19,971		7,898



						Average annual giving per donor				$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   470

						Source: Statistics Canada CANSIM Table 119-0001, Jan 2015



						OUTPUTS - Charity profiles on Ci's website				803		803		784		750		700		700

						New profiles posted						19		34		50

						Impact grids published on charity profiles				280		200		128		67

						New impact analysis on charities				80		72		61		67



						Donations and fundraising received by these charities - total (to be provided - Greg from Ci's data)				tbp		tbp		tbp		tbp

						Estimated total Canadian giving

						The donations to these charities as % of total Canadian giving				57%		57%		57%		54%





						KEY METRIC= Estimated giving informed and influenced $ million				$   103.3		$   84.4		$   85.1		$   75.5		$   62.7		$   50.6		$   36.0		$   17.9		$   10.2		$   - 0

						Ci's Total Operating Costs (from financials)				tbp		473,723		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568

						Calculated: Ci's informed and influenced leverage factor

						For every dollar Ci spends, donation dollar informed and influenced - a measure of Ci's bang for the buck and productivity.				coming with F2021 auditeds		$   178		$   205		$   333		$   180		$   132		$   55		62		32		- 0



						WHAT INFORMATION ARE DONORS LOOKING FOR?

						12 months ending June				2021		2020		2019		2018		2017

						WEBSITE PAGE VIEWS

						source: Google data analytics

						Pageviews				1,767,427		1,333,589		1,437,938		1,029,182

						Year over year increase (decrease)				433,838		(104,349)		408,756

						Year-over-year change %				33%		-7%		40%



						The most popular reports. Page views have a broad and long-tail distribution. Even the most read charity reports only account for 5%-1% of total page visits. This means that there isn't one report that alone accounts for most of page views. We need to post many charity reports to meet donors' needs for information on many different topics and in different sectors, reflecting how donors' giving interests are also broad and varied. Charity Intelligence's website has over 1,000 pages of content in individual charity profiles (803), and articles.

						Supplementary information on page views

						Page total views		As % of total page views

						Navigation tool - search box								223,299

						Ci Home page - this is important as most website visitors are not landing through the home page (as is traditional for most website) but rather come to Ci's website through a charity profile. 		8.0%		140,689		286,432		111,144		100,056

						Ci Top Picks - annual impact charities report		2.2%		39,599		43,235		36,750		20,180

						Ci Top 100 rated charities - annual star ratings report		5.4%		95,776		22,984		112,310		18,158

						 A-Z Charity listing - website backend navigation tool		3.1%		54,800		33,242		31,743		34,174

						Salvation Army - charity profile		2.5%		44,359		25,264		28,393		20,709

						WE Charity - charity profile		2.1%		36,478		6,289		7,345		9,272

						World Vision Canada - charity profile 		0.8%		14,254		10,048		11,422		13,969

						PLAN International Canada - charity profile						14,069				16,187



						CLIENTS SERVED				2021		2020		2019		2018		2017		2016		2015

						Canadian				381,677		278,757		281,165		263,138		222,780		179,806

						International				91,876		106,733		113,829		84,985		86,635		63,486

										473,553

						No distinction between male and female - discontinued measuring this as it wasn't showing important information



						From where in Canada - our vision is national, rather than Toronto or Ontario centric. This geographic data drives in which regions we focus on adding new charities to serve donors' desire for local charities, and also our media interviews and media prioritization. We focus on the Canadian regions where we are weaker.

						Geographic breakdown of Canadian unique visitors:

						source: Google data analytics

						Ontario				210,119		173,026		173,356		161,679

						BC				58,861		49,659		48,853		47,301

						Alberta				51,758		43,561		45,129		40,004

						Quebec				23,698		19,461		19,761		18,458

						Manitoba				13,236		9,623		10,380

						Nova Scotia				7,882		6,965		7,578

						Saskatchewan				7,440		6,051		6,646

						Northern (Yukon, NWT, Nunavut)				698		336		374

						Maritimes				15,366		13,378		14,705		13,209

												322,060		326,782		280,651

												(43,303)		(45,617)		(17,513)



						Ontario				55%		45%		45%		42%

						BC				15%		13%		13%		12%

						Alberta				14%		11%		12%		10%

						Quebec				6%		5%		5%		5%

						Manitoba				3%		3%		3%		0%

						Nova Scotia				2%		2%		2%		0%

						Saskatchewan				2%		2%		2%		0%

						Northern (Yukon, NWT, Nunavut)				0%		0%		0%		0%



						Maritimes				4%		4%		4%		3%





						Age of unique visitors from Canada - this drives our communication voice and channels for distribution

						source: Google data analytics

						Age as %

						18 - 24						11.9%		9.8%		11.9%

						25 - 34 - Ci's Top demographic						29.3%		28.6%		25.1%

						35 - 44						17.0%		18.9%		18.2%

						45 - 54						13.7%		16.1%		16.7%

						55 - 64						13.1%		13.8%		14.6%

						65 +						15.1%		12.8%		13.5%

						-----

						Age as %

						18 - 24						16,338		16,947

						25 - 34						40,304		49,558

						35 - 44						23,354		32,821

						45 - 54						20,743		28,010

						55 - 64						18,769		23,915

						65 +						17,942		22,265





						OUTPUTS				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012

						Charity profiles on Ci's website						803		784		750				700		654		605		446		341

						Impact grids published on charity profiles						200		128		67

										ERROR:#DIV/0!		25%		16%		9%



						Relevance: Ci's reseach coverage of Canadian giving based on total Canadian giving and donations and fundraising								53%		53%		53%		53%		53%		53%		44%





						Citites - where we can add Top 5 impact reports?						Toronto 66,480		Toronto 68,678		Toronto 62,387

						Ottawa and Vancouver next for 2021?						Calgary 22,447		Calgary 25,033		Calgary 21,356

												Ottawa 17,343		Ottawa 17,935		Ottawa 16,776

												Vancouver 14,400		Vancouver 15,175		Vancouver 13,381

												(not set) 13,989		Montreal 12,598		Montreal 11,490













				Sectors

						Animal Welfare

						Arts & Culture

						Education

						Education - University

						Education - University Foundation

						Environment

						Health

						Health - Cancer

						Health - Hospital Foundation

						Health - Palliative

						Fundraising Organization

						Fundraising Organization - Community Foundation

						Human Rights Advocacy

						International Aid

						Public Benefit

						Research & Public Policy

						Religion

						Social Services

						Social Services - At-Risk Youth

						Social Services - At-Risk Youth (Addiction Recovery)

						Social Services - Clothing Bank

						Social Services - First Nations

						Social Services - Food Bank (Distributor)

						Social Services - Food Bank (Multi-Service Agency)

						Social Services - Homeless

						Social Services - Homeless (Addiction Recovery)

						Social Services - Homeless (Drop-In)

						Social Services - Homeless (Mental Health)

						Social Services - Homeless (Shelter)

						Social Services - Housing

						Social Services - Women

						Social Services - Youth

						Sports & Recreation



				Provinces

						AB

						BC

						MB

						NB

						NL

						NS

						NT

						NU

						ON

						PE

						QC

						SK

						YT



				Titles

						Accountant

						Acting CEO

						Acting Executive Director

						Acting President

						Administrator

						Artistic Director

						Assistant Superintendent

						Board Chair

						Board Co-Chair

						Board Member

						Board President

						Board Vice-Chair

						CEO

						CEO & Board Chair

						Chancellor

						Director

						Executive Director

						Founder

						General Director

						Managing Director

						National Director

						President

						President & CEO

						Principal

						Provost

						Secretary

						Treasurer

						Vice Board Chair

						Vice Chancellor

						Vice President
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Fact Sheet

																																		Place a 1 in the box for the one year of data to upload

				Charity Intelligence

				Year ending 		June				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

				Charity Analysis

				Revenues (less investment income)						- 0		- 0		435,524		244,141		352,392		344,310		669,027		321,712		344,368		521,462		423,444

				Value of donated time						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Value of unaudited donated goods and services						103		84		85		75		63		51		36		18		10		- 0		- 0

				Charity Value						103		84		435,609		244,216		352,455		344,361		669,063		321,730		344,378		521,462		423,444

		1		Administrative costs						ERROR:#DIV/0!		ERROR:#DIV/0!		5.3%		8.6%		5.8%		6.2%		3.5%		7.3%		8.4%		10.6%		14.9%

				(as % of revenues)

		1		Fundraising costs						ERROR:#DIV/0!		ERROR:#DIV/0!		1.7%		1.8%		1.1%		1.5%		0.6%		1.5%		0.5%		3.3%		1.8%

				(as % of donations)

		- 0		Fundraising & Admin costs						0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%

				(as % of revenues)

		1		Overhead spending						ERROR:#DIV/0!		ERROR:#DIV/0!		7.1%		10.4%		6.9%		7.7%		4.1%		8.8%		8.9%		13.9%		16.7%

				(Excluding surplus)

		1		% to the cause						ERROR:#DIV/0!		ERROR:#DIV/0!		11.7%		17.5%		8.1%		7.7%		5.4%		17.4%		11.4%		29.0%		41.0%

				(Inluding surplus)

		1		Program cost coverage (%)						ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%



		1		Non D-E Program cost coverage (%)						ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%

								

				Audited Financials				 

				All figures in:		$		 

		1		Donations						- 0		- 0		418,992		241,377		326,077		306,603		630,680		267,602		289,570		478,898		365,767

		- 0		International donations						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Goods in kind						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Government funding						- 0		- 0		11,123		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Fees for service						- 0		- 0		5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412

		- 0		Lotteries (net)						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Business activities (net)						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Special events						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Investment income						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Other revenue						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Total revenues						- 0		- 0		435,524		244,141		352,392		344,310		659,680		317,602		324,570		510,761		411,179

		1		Program costs						- 0		- 0		348,269		169,086		212,104		258,910		195,871		174,212		170,778		168,525		100,106

		- 0		Program costs - International						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Program costs - Canada						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Grants						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Donor-designated grants						- 0		- 0		36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446

		- 0		Donated goods used in programs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Administrative costs						- 0		- 0		23,174		20,964		20,359		21,363		23,735		23,546		28,962		55,190		63,106

		1		Fundraising costs						- 0		- 0		7,313		4,345		3,523		4,560		3,500		3,904		1,349		15,751		6,497

		- 0		Fundraising & admin costs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Interest & other costs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Total spending						- 0		- 0		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568		311,155

		1		Operating cash flow						- 0		- 0		20,088		17,274		4,415		(38,526)		8,674		27,376		8,158		77,193		100,024

		- 0		Capital expenditures						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Funding reserves - total						- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319

		1		Funding reserves - donor-endowed						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0



				Number of full-time employees						- 0		- 0		3		1		2		1		1		2		3		3		2

				Average salary for full-time						ERROR:#DIV/0!		ERROR:#DIV/0!		81,654		66,000		50,335		152,350		70,000		59,441		58,866		50,253		36,037



				Number of employees earning < $40K						- 0		- 0		1		- 0		1		- 0		- 0		1		- 0		1		1

				Number of employees earning $40 - $80K						- 0		- 0		1		- 0		- 0		- 0		1		- 0		3		2		1

				Number of employees earning $80 - $120K						- 0		- 0		- 0		- 0		1		- 0		- 0		1		- 0		- 0		- 0

				Number of employees making  $120 - $160K						- 0		- 0		1		1		- 0		1		- 0		- 0		- 0		- 0		- 0

				Number of employees making $160 - $200K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $200 - $250K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $250 - $300K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $300 - $350K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $350K +						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Test for consistency

				 - Revenue						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				 - Expenses						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Yrs of analysis		11				11		10		9		8		7		6		5		4		3		2		1

				Most recent 3 years						1		1		1		0		0		0		0		0		0		0		0

				Most recent total revenue		0				0		0		0		0		0		0		0		0		0		0		0





Transfer

		DO NOT EDIT

		1

				0		0		0		0		0		0		0		0		0		0		0				0











				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0







				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0



				- 0		- 0		3		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				3

				- 0		- 0		81,654		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				81,654



				- 0		- 0		1		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				1

				- 0		- 0		1		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				1

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		1		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				1

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0





Results Reporting

		Results Reporting																1 core program: charity research 
2 subprograms within this - impact (majority) and charity ratings (minority)

		Charity Intelligence						training SRRS

		Reporting Date:		13/05/2020		Analyst initials here:		EJ/EZ/KK/TS										Comments / Sources		Outputs / Outcomes

																				sources - weblinks

				Question				Easier		Intermediate		Advanced



		Strategy		1		Mission statement		�						10		What: independent research and analysis on charities that is posted as research reports and ratings 

Why: to help donors be informed, give intelligently, and have impact 		Labelled mission statement: "help donors be informed, give intelligently, and have impact. Charity Intelligence is a registered Canadian charity that does independent research and analysis on charities. So much of what we give has potential to have a greater impact. To help donors be well-informed and find high impact charities, we post research reports and ratings
on 740 charities. These 740 charities receive 57% of the $16.5 billion Canadians give annually.

				2		Charity model				¢				7		Good for All
brief but labelled and clear 		Labelled strategy: be informed > give intelligently > have impact with brief descriptions of each of the three steps 

		58%		3		Problem discussion		�						3		Blurb in quantification section serves as a general overview of the problem, but not a rich disussion/analysis of causes, consequences and who is mostly affected. Short, and realistically does not constitute a 'significant discussion' for Good		Within Results Reporting section - "Sadly, most charity websites are “fluffy” with only stories and pictures. Websites typically lack the good data donors need to make informed giving decisions. This ‘information deficit’ puts all donors and funders at a disadvantage. You can’t give intelligently without good results information." 

				4		Quantification of problem				¢				3		 		A 2015 StatsCanada survey reported that 29% of Canadian donors are unsure about the charities they give to; they have unanswered questions about how charities use their money. Even more concerning was 34% of donors had doubts as to whether charities use it effectively.1 These ‘information gaps’ have high costs. Due to these unanswered questions, donors say they are not giving as much as they could. As a result, we estimate there is potentially $2.7 billion sitting on the sidelines.

		Activities		5		Overview of programs		�						7
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Your version of Excel allows you to read this threaded comment; however, any edits to it will get removed if the file is opened in a newer version of Excel. Learn more: https://go.microsoft.com/fwlink/?linkid=870924

Comment:
    NOTE that this score would probably be influenced by website information if we considered the website as part of this analysis
Reply:
    Website presentation does not clearly have a section re. What We Do to explain that the core program is research (you have to read the annual report for this to be clear). I'd bump the score to Good here		Good		Program breakdown is unclear on website

		85%		6		Allocation of resources by program		�						10		Ideal 		Clear breakdown of program costs into impact, ratings, and results reporting, which match F2019 AFS 

		Outputs		7		Quantified service level		�						10		Ideal for All

1 holistic output for the core program, plus 1 key metric per subprogram 		Research, overall: 
Charity Intelligence’s website visits reached 497,300 (497,381 is exact # from stat table) in 2019, 16% year-over-year growth. Unique website visits were 444,070, 23% year-over-year growth
In 2019, $16,000 in website maintenance costs, allowed a global audience to read 1.3 million Charity Intelligence reports

Impact: 
impact ratings released on 61 new charities, bringing total to 203 impact ratings 

Charity ratings: 
have ratings on 740 charities, which account for 57% of the $16.5b canadians donate each year. 
Ratings attract 85% of website visits (i.e. 85% ofo the 281,367 visits are attributed to ratings?). 
Has a table of the 9 most-read charity reports for the year, with bars indicating the # of reads, but no exact #s

				8		Beneficiaries by program		�						10		Doesn't make sense for separate client #s for impact  and ratings programs - both feed into same product for donors to look at. 		Overall: 
Website used by an esimated 281,000 canadian donors 
Details re. how millenials are majority user of website - "Charity Intelligence’s ratings and reviews are particularly demanded by Millennial donors. Millennials are the “star rating” generation, whether it be
Yelp, Uber or Rate my professor. 93% of Millennials say they rely on consumer and user reviews before making a purchase. Millennials are the largest users of Charity Intelligence’s research, and account for 40% of website visits." 
281,367 unique canadian donors visiting Ci's site in 2019, with breakdown by region 

		81%		9		Outputs compared with previous years		�						10		Ideal, All (2 holistic metrics)		5-fold growth over the past 5 years (assumedly wrt website users?)

website visits reported for 5 consecutive years in one place 
unique website visitors for 5 years, with demo breakdown for 5 years 

could report program-specific metrics year over year though, instead of global metrics ?

				10		Outputs comparable with other charities						®		7		Good for All

Would want avg length of time spent re. visits to make that output metric ideal		website visits close to standard, but there is room for variation - would benefit from knowing the average length of time spent per visit to add context for comparability 

impact metric isn't a standardized metric, but reasonable for other charities to report assuming they outline their impact measurement process
charity ratings metric - similar to above 

unique website visitors is standardized, and demographic breakdown adds context. would be nice to also know the age breakdown, but we don't specify requiring multiple demo breakdowns for client #s 

				11		Output timeliness - dated and recent		�						10		Ideal for All		explicitly dated in 2019 AR 

				12		Output goals		�						3		double' is kinda quantified
date technically given 
applies to all of research

Something - All

tc={43505397-4D06-437C-83EC-F59A2E878140}: [Threaded comment]
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Comment:
    can see argument for Something because the quantification (double growth) is not specific wrt the metric being tracked		If Canadian donors continue to track American trends, users will double in the next five years.
Similar to above - If Charity Intelligence continues to track Charity Navigator’s success, growth
will double again over the next five years.

				13		Output definitions and calculations				¢				7		not ideal because actual definitions are lacking		Could benefit from a decision of website session - footnotes say that it's using google analytics, but we would have to look at google's website to find those actual definitions 

		Outcomes		14		Outcomes mentioned		�						10		Ideal		See quantified info below

				15		Outcomes quantified						®		7		Because impact and charity ratings both go into the same overall report, expecting separate outcome data for the two progams seems unreasonable. 

Good for All		77% of donors reading a Charity Intelligence report say it improved their confidence in giving, and they gave 32% more money. 
In F2019, we estimate our research informed and influence $85.1 million in giving. Relative to our total operating cost of $378,000, we deliver high impact to our funders. For every dollar, Ci informs and influences giving 225x. Table at end of doc gives outline of process used to come up with these estimations. approximate quantification using absolute numbers. The outcome #s themselves are based on the charity's own data, but also applying assumptions from external sources...

		54%		16		Outcomes compared with previous years						®		10		Ideal, All 
This scores the comparison alone, not the metric being compared		$ estimated giving informed and influenced datapoint reported for 5 consecutive years in table. Multiplier also stated for 5 years

				17		Outcomes comparable with other charities						®		3		non-standardized metric but because the outcome involves using external data as part of its assumptions in calculations, bumped

Good > Something 		$ in giving influenced is a pretty niche outcome metric… and same with the leverage factor. I guess it would be reasonable for other research focused charities to report, and it's based in a standardized metric ($)…..

				18		Outcome timeliness - dated and recent						®		10		Ideal, All		clearly dated in a 2019 report

				19		Outcome timing post completion						®		0				no assumptions made 

				20		Outcome goals				¢				0		INF		nothing found that was dated or quantified 

				21		Outcome definitions and calculations						®		3		Does not meet ideal requirements (definitions not given, full calculations, etc)

Because external data also used in calculation, bump rule applies

Good > Something		Leverage factor datapoint - stats page at end of AR walks through the calculation process at a high level. Could have provided the actual calculations  though. Google analystics and Stats Canada as data sources for assumptions. Overall, meets Good requirements. 

		Quality		22		Report assured						®®		0		INF		nothing mentioned 

		27%		23		Report clearly presented				¢				7		Good
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Comment:
    Tenzin - now that you've done many, many profile updates and have a sense of the level of reporting we typically see, do you think this should remain at a 10? the initial analysis was only done on the AR so when you factor in the website as a supplementary source, is the presentation still very clear? Want your insight on this because i've been using the Ci site for years now and am probably biased		
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Comment:
    can see argument for Something because the quantification (double growth) is not specific wrt the metric being tracked		report is easy to follow but website is a bit unclear (Q6)

				24		Balance				¢				1		Revoked status outdated.

Legal discussion is current, hints at balance but no quantifications given. No 'word comparisons' given either to meet Good requirements

Relates to charity ratings portion of research activities 

Something for Minority		Today, donors want more charity research which is beyond our current capabilities. Similarly, as more donors are using our research, charities are asking us to do more frequent updates so the reported information is always timely and relevant. Charity Intelligence needs funding to meet this increase in demand.

Full Disclosure section: In 2012, Charity Intelligence’s charitable status was revoked for failing to file
its annual return on time. Our charitable status was reinstated effective the next day. This event made media headlines and still comes up. It is a question people are shy about asking. We have filed on time for the last 8 years. 
Legal: Unlike reviews and rankings on bonds, stocks, movies, wine, books, etc. there is a peculiar sensibility about reviewing charities. In F2019 Charity Intelligence paid lawyers $19,600 to defend claims that a report about one charity was false and defamatory. Following extensive examination, Charity Intelligence’s report on pro-sport charities is factual and accurate. It is still posted on our website. This legal challenge is fully resolved. We follow the highest professional standards in our reporting. We hope there are no further legal challenges, yet we will adamantly defend freedom of expression in the public interest as is our charter right.

		Learning		25		Learning				¢				3		Impact learning - clearly linked to tracked metrics, but could go into more detail re. what was learned - which sector(s) had the largest range? Possible reasons for the range? Etc. Counted as Something.		Impact analysis: "In our impact measurement, we are finding a wide range. Like all investments, returns vary considerably. While many charities advertise that they make a difference, our impact assessments show that some charities make a lot of difference relative to others. In the table below, each charity impact assessment is a dot – with a red circle around the 2019 Top Pick charities with the highest demonstrated impact. This graph shows the distribution range of charities assessed from high demonstrated impact to low demonstrated impact."
Results Reporting: "Improving results resporting can be done, and it needs to be done. Surveys of donors state many would give charities more money if they saw better results disclosure.4 Today, charities need to report more than good intentions – donors want charities to report results." Also evidence of learning based on the Preferred Information Sources by Generation table, and subsequent statement "Given that charity websites are donors’ primary source for information, improving the quality of public information would benefit many – even for donors who never visit Charity Intelligence’s website." 

		30%		26		Change due to learning				¢				3		Reason given for change. With link to quantified data referenced in learning section

Ideal, Minority		Results Reporting newly  introduced in 2019 - Reporting results is new for many charities, and Canadian charities struggle. In 2019, only 24% of Canadian charities disclosed information at similar levels to British and Australian charities. This is an improvement compared with 14% in 2014. 
To bridge this information gap, in 2019 Charity Intelligence took two new steps: new indicators for charities to improve and free, one-on-one coaching for charities. Of the charities that used this extra help, their accountability improved by an average 45%.

		Reserved		27

		for 		28

		future		29

		use		30



				TOTAL										154

		2019 AFS - Research spending

		Impact analysis 		49.5%		172464

		Charity ratings 		26.2%		91318

		Results Reporting 		2.7%		9416

		Other research costs 		0.2%		607

		Occupancy costs 		7.4%		25910

		IT consulting and web dev		8.4%		29349

		Legal		5.6%		19619

						348683

						Majority: impact analysis 
Minority: charity ratings 
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														91				B

														92				B

														93				B

														94				B

														95				B

														96				B

														97				B

														98				B

														99				B

														100				B

														101				B

														102				B

														103				B

														104				B

														105				B+

														106				B+

														107				B+

														108				B+

														109				B+

														110				B+

														111				B+

														112				B+

														113				B+

														114				B+

														115				B+

														116				B+

														117				B+

														118				B+

														119				B+

														120				A-

														121				A-

														122				A-

														123				A-

														124				A-

														125				A-

														126				A-

														127				A-

														128				A-

														129				A-

														130				A-

														131				A-

														132				A-

														133				A-

														134				A-

														135				A-

														136				A-

														137				A-

														138				A-

														139				A-

														140				A

														141				A

														142				A

														143				A

														144				A

														145				A

														146				A

														147				A

														148				A

														149				A

														150				A

														151				A

														152				A

														153				A

														154				A

														155				A

														156				A

														157				A

														158				A

														159				A

														160				A

														161				A

														162				A

														163				A

														164				A

														165				A

														166				A

														167				A

														168				A

														169				A

														170				A+

														171				A+

														172				A+

														173				A+

														174				A+

														175				A+

														176				A+

														177				A+

														178				A+

														179				A+

														180				A+

														181				A+

														182				A+

														183				A+

														184				A+

														185				A+

														186				A+

														187				A+

														188				A+

														189				A+

														190				A+

														191				A+

														192				A+

														193				A+

														194				A+

														195				A+

														196				A+

														197				A+

														198				A+

														199				A+

														200				A+

														201				A+

														202				A+

														203				A+

														204				A+

														205				A+

														206				A+

														207				A+

														208				A+

														209				A+

														210				A+

														211				A+

														212				A+

														213				A+

														214				A+

														215				A+

														216				A+

														217				A+

														218				A+

														219				A+

														220				A+

														221				A+

														222				A+

														223				A+

														224				A+

														225				A+

														226				A+

														227				A+

														228				A+

														229				A+

														230				A+

														231				A+

														232				A+

														233				A+

														234				A+

														235				A+

														236				A+

														237				A+

														238				A+

														239				A+

														240				A+

														241				A+

														242				A+

														243				A+

														244				A+

														245				A+

														246				A+

														247				A+

														248				A+

														249				A+

														250				A+

														251				A+

														252				A+

														253				A+

														254				A+

														255				A+

														256				A+

														257				A+

														258				A+

														259				A+

														260				A+





Similar Charities

		Please list 5 high-ranking (ideally 3 or 4 stars) charities similar to this charity to direct donors towards:

		1

		2

		3

		4

		5





Impact

		Impact Score		(0.07)

		DQS		(0.01)

		X		(1.00)

		Y		(1.00)





RRS

		CommonName		id		CID		Year		1		2		3		4		5		6		7		8		9		10		11		12		13		14		15		16		17		18		19		20		21		22		23		24		25		26		27		28		29		30		Total

		Charity Intelligence				CIC		43964		10		7		3		3		7		10		10		10		10		7		10		3		7		10		7		10		3		10		0		0		3		0		7		1		3		3		0		0		0		0		154





Profile

		id		CID		FormalName		CommonName		Status		RegNumber		Sector		SubSector		Web		Email		FiscalYearEnd		Mission		Source		AKA		Keywords		MetaTags		MetaDescr		TagLine		AuditorName		YrsAnnuaReportAvail		YrsAuditReportAvail		NumFullTimeEmps		Salary1to30		"Salary40to80"		Salary80to120		Salary120to160		Salary160to200		Salary200to250		Salary250to300		Salary300to350		Salary350Plus		TotalPartTime		TotalComp		AverageSalary		AndTheCharityAdds		FinancialNotes		FinancialReview		REPORT_Transparency		REPORT_AuditStmtFilename		REPORT_LogoFileName		REPORT_SubmittedDate		REPORT_CompletedDate		REPORT_ShowProgramCosts		REPORT_ShowGrants		REPORT_ShowAdminCosts		REPORT_ShowFundingCosts		REPORT_ShowFundingAndAdminCosts		REPORT_ShowCashFlow		REPORT_ShowGoodsInKind		REPORT_ShowFundingAndAdminCostsPct		REPORT_ShowFeesForService		REPORT_ShowBusinessActivitiesNet		REPORT_ShowSpecialEventsAndOther		REPORT_ShowInvestmentIncome		REPORT_ShowInterestIncome		REPORT_ShowStudentTuitionFees		REPORT_ShowProgramCostsInternational		REPORT_ShowProgramCostsCanada		REPORT_ShowDonorDesignatedDonations		REPORT_ShowDonations		REPORT_ShowGovFunding		REPORT_ShowOtherIncome		REPORT_ShowOtherCosts		REPORT_ShowTotalRevenue		REPORT_ShowLotteries		REPORT_ShowDonorEndowedFunds		REPORT_ShowSpecialEvents		REPORT_ShowBankAndOtherCharges		CRAFilingYr		REPORT_ShowFundingReserves		REPORT_ShowAdminCostsPct		REPORT_ShowFundRaisingCostsPct		REPORT_ShowProgramCostCoverage		charity_date		hits		published		alias		costunit		isToppick		toppickFilename				ImpactRatingX		ImpactRatingY		REPORT_ShowInternationalDonations		REPORT_ShowCapX		ResultsAndImpact		TelephoneNumber		TollFreeNumber		REPORT_ShowOverheadSpendingPct		REPORT_ShowTotalSpending		REPORT_ShowDonatedGoodsExp

				CIC		Charity Intelligence		Charity Intelligence		1		80340 7956 RR0001		Public Benefit		0		www.charityintelligence.ca				June								Charity Intelligence Canada, 4 star, rating, review, Toronto, Ontario, research, charity, philanthropy, giving, information, social, results, donor, advise, charity ratings, reports						Charity Intelligence Canada Analyst reports on Charity Intelligence's programs and spending. 				Be Informed. Give Intelligently. Have Impact.				BDO						3		1		1		0		1		0		0		0		0		0		0		0		81653.6666666667								3						8/25/20				1		0		1		1		0		1		0		0		1		0		0		0		0		0		0		0		1		1		1		0		0		1		0		0		0		0		2019		1		1		1		1										$s								(1.00)		(1.00)		0		1				416-363-1555		416-363-1555		1		1		0























































































































































































































































































































































Addresses

		CommonName		id		CID		Street		City		Province		Postal		Source		Website		Main Telephone

		Charity Intelligence				CIC		5-157 30 Wellington Street West, Commerce Court South, P.O. Box 129		Toronto		ON		M5L 1E2						416-363-1555





Board

		CommonName		id		CID		Title		LastName		FirstName

		Charity Intelligence				CIC		Managing Director		Bahen		Kate

		Charity Intelligence				CIC		Board Chair		Hepburn		Graeme





Summary

		CommonName		id		CID		Year		AdminCostsPct		FundingCostsPct		FundingAndAdminCostsPct		ProgramCostCoverage		Donations		GovFunding		OtherIncome		TotalRevenue		ProgramCosts		Grants		AdminCosts		FundingCosts		FundingAndAdminCosts		CashFlow		GoodsInKind		FundingReserve		FeesForService		BusinessActivitiesNet		SpecialEventsAndOther		InvestmentIncome		InterestIncome		StudentTuitionFees		ProgramCostsInternational		ProgramCostsCanada		DonorDesignatedDonations		OtherCosts		Lotteries		DonorEndowedFunds		SpecialEvents		BankAndOtherCharges		socialResultsReporting		pcc		NumFullTimeEmps		Salary1to30		"Salary40to80"		Salary80to120		Salary120to160		Salary160to200		Salary200to250		Salary250to300		Salary300to350		Salary350Plus		TotalPartTime		TotalComp		AverageSalary		InternationalDonations		CapX		OverheadSpendingPct		TotalSpending		DonatedGoodsExp

		Charity Intelligence				CIC		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		154		0		3		1		1		0		1		0		0		0		0		0		0		0		81653.6666666667		0		0		0		0		0





image1.jpeg





CLIENTS SERVED
12 months ending June 2021 2020 2019 2018 2017
Canadian 381,677           278,757           281,165           263,138           222,780           
International (381,677)          106,733           113,829           84,985             86,635             

Who is Ci serving?
No distinction between male and female - discontinued measuring this as it wasn't showing important information

Age of unique visitors from Canada - this drives our communication voice and channels for distribution
source: Google data analytics
Age as %
18 - 24 11.9% 9.8% 11.9%
25 - 34 - Ci's Top demographic 29.3% 28.6% 25.1%
35 - 44 17.0% 18.9% 18.2%
45 - 54 13.7% 16.1% 16.7%
55 - 64 13.1% 13.8% 14.6%
65 + 15.1% 12.8% 13.5%

Geographic breakdown of Canadian unique visitors:
source: Google data analytics
Ontario 210,119           173,026           173,356           161,679           
BC 58,861             49,659             48,853             47,301             
Alberta 51,758             43,561             45,129             40,004             
Quebec 23,698             19,461             19,761             18,458             
Maritimes 15,366             13,378             14,705             13,209             
Manitoba 13,236             9,623               10,380             
Saskatchewan 7,440               6,051               6,646               
Northern (Yukon, NWT, Nunavut) 698                  336                  374                  

Are we meeting our vision for national,  rather than Toronto or Ontario centric?. This geographic data drives in which regions we focus on 
adding new charities to serve donors' desire for local charities, and also our media interviews and media prioritization. We focus on the 
Canadian regions where we are weaker.


Data Template



						DATA TEMPLATE VERSION 9.2

		1.  GENERAL AND CONTACT INFORMATION

						Charity ID (3 to 5 capital letters)				CIC

						Charity Name (Formal)				Charity Intelligence

						Charity Common Name (if different)				Charity Intelligence

						Type of Charity				Operating Charity						Drop-down menu

						Charity Sector				Public Benefit						Drop-down menu

						Charity Sub-Sector

						Charity Registration Number				80340 7956 RR0001						Pull from CRA Charities Directorate

						(in form: ##### #### RR####)										http://www.cra-arc.gc.ca/charitylists/



						Key Personnel (for profile)

						Title 1 (ED or similar)				Managing Director						Drop-down menu

						First Name				Kate

						Last Name				Bahen

						Title 2 (Board Chair or similar)				Board Chair						Drop-down menu

						First Name				Graeme

						Last Name				Hepburn



						Contact Information 

						Contact Name 1																 

						Title

						Email address

						Telephone

						Contact Name 2

						Title

						Email address

						Telephone

						Address				5-157 30 Wellington Street West, Commerce Court South, P.O. Box 129

						Town/City				Toronto

						Province				ON						Drop-down menu

						Postal Code (in form: X#X #X#)				M5L 1E2



						Enter charity's website (in form: www.xxxxxxx.xx)				www.charityintelligence.ca

						Charity main telephone number				416-363-1555

						Toll-free telephone number / donor relations				416-363-1555



						Tagline				Be Informed. Give Intelligently. Have Impact.		



						Keywords (separated by commas; include: Charity name, rating, city, province, sector (e.g., environment, fundraising, international, homeless), type of clients (e.g., kids, youth, seniors, elderly, drug addicts), type of work (e.g., disaster, health, hospital)				Charity Intelligence Canada, 4 star, rating, review, Toronto, Ontario, research, charity, philanthropy, giving, information, social, results, donor, advise, charity ratings, reports		



						Meta Description (this is the nutshell text shown by search engines. Please write beautifully – maximum 160 characters . E.g., for a 4-star charity: "World Vision rating – Charity Intelligence rates World Vision Canada a top charity. This report informs donors about World Vision’s programs and spending.")
				Charity Intelligence Canada Analyst reports on Charity Intelligence's programs and spending. 		



						Date of profile (in form: Jun. 17, 2019)				25-Aug-20



		2. FINANCIAL INFORMATION 

						Charity's fiscal year end				June						Drop-down menu



						First year of Ci Analysis				2011						Year

						Auditors				BDO						Please add a comment box if the auditors have changed

						Most recent financial statements dated:				11/14/19

						Provincially or federally incorporated				Federal						Drop-down menu

						Financial transparency rating:				3						Drop-down menu

						   0: Requires CRA request

						   1: Available upon request

						   2: 1 year on website

						   3: 2+ yrs on website



						Charity reporting dollar amounts in ($, $k)				$						Drop-down menu

						Is charity total revenue >$5m				No						Drop-down menu

						 









				Place 1 in red box below to include on profile



				A. REVENUES						2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Canadian Donations:

						Donations (from individuals)								69,985		65,879		94,246		71,683		123,473		84,275		153,156		246,496		200,717		from income statement

						Donor Designated Donations								36,680		32,472		111,991		98,003		427,900		88,564		23,162		80,873		39,515		from income statement

						Corporate Donations

						United Way 

						Foundations								312,327		143,026		119,840		177,917		79,307		94,763		113,252		151,529		125,535		from income statement











						Adjustment for deferred donations (non-govt)														(41,000)





						Total of deferred adjustment				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated

						% of total donations and fundraising				ERROR:#DIV/0!		ERROR:#DIV/0!		0.0%		0.0%		0.0%		-11.8%		0.0%		0.0%		0.0%		0.0%		0.0%		Calculated

						Include adjustment if >10% (override if required)				ERROR:#DIV/0!		ERROR:#DIV/0!		0		0		0		1		0		0		0		0		0		Calculated

						 - Note: Must be either 0 or 1 for all of most recent 3 years)

						Deferred adjustment				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated



				1		TOTAL CANADIAN DONATIONS 				- 0		- 0		418,992		241,377		326,077		306,603		630,680		267,602		289,570		478,898		365,767		Calculated



						International Donations:

						Donations



						Less: donations-in-kind



						TOTAL INTERNATIONAL DONATIONS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Donated goods in kind

						Pro-bono services



						TOTAL DONATED GOODS IN KIND				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Fees for Services - subscriptions ratings								5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412

						Subscriptions rating fee … before pmts from private foundations

						(The amount of money paid to the charity by clients for service)



				1		TOTAL FEES FOR SERVICES				- 0		- 0		5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412		Calculated



						Government funding received:

						Federal government 								11,123

						Provincial government 

						Municipal government

						Adjustment for deferred funding (only include if adjusted in donations)

						Other - Please specify

						(e.g., Ontario Trillium Fund, Alberta Trillium Fund)



				1		TOTAL GOVERNMENT FUNDING				- 0		- 0		11,123		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Investment income

						Interest and other income

						Investment income (loss)																						300		137

						Unrealized gain (loss) if not included above																										CFO



						TOTAL INVESTMENT INCOME (LOSS)				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		300		137		Calculated



						Lotteries (net)





						TOTAL LOTTERIES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Business Activities (net)

						(e.g., rental income, gift shop, silent auction)



						TOTAL BUSINESS ACTIVITIES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Special Event Fundraising





						TOTAL SPECIAL EVENT FUNDRAISING				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Other Revenue - Please specify																9,347		4,110		19,798		10,701		12,265





						TOTAL OTHER REVENUE				- 0		- 0		- 0		- 0		- 0		- 0		9,347		4,110		19,798		10,701		12,265		Calculated



						TOTAL REVENUES 				- 0		- 0		435,524		244,141		352,392		344,310		669,027		321,712		344,368		521,762		423,581		Calculated



						Ci Analyst internal reconciliation

						Enter revenue from audited financials								435,524		244,141		352,392		385,310		669,027		321,712		344,368		521,762		423,581

						Difference				- 0		- 0		- 0		- 0		- 0		(41,000)		- 0		- 0		- 0		- 0		- 0		Calculated

						Reconciliation:

						Adjustment for deferred donations/funding														(41,000)

						Amortization of deferred capital contributions

						Adjustment for deferred donations/funding

						Goods in kind reported in audited financials

						Unrealized loss (gains)

						Other - Please Specify





						Reconciliation - Must be Zero				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated





				B. SPENDING

						For the 12 months in the fiscal year ending				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Program Costs - Canada:

						Direct program costs:

						Research

						Impact analysis		50%						172,464		62,500

						Charity ratings		26%						91,318		70,924

						Results reporting		3%						9,416		 -   

						Direct research costs (wages)												177,280		217,293		119,511		116,272		139,104		124,000		56,674		from income statement

						Indirect costs:

						   Other 								607		762		1,323		1,573		1,497		7,154		6,135		4,377		17,047		from income statement

						   Events														 -   		41,190		 -   

						   Rent - allocate this to staff? 2 1/2 impact analysts FTE, 								24,824		28,140		30,618		29,528		31,098		24,744		24,744						from income statement

						Public Relations																		11,450		600		15,297		13,249		from income statement

						Legal defense		6%						19,619

						Website Development		9%						30,021		6,760		2,883		10,516		2,575		14,592		195		24,851		13,136		from income statement

								93%



				1		TOTAL CANADIAN PROGRAM COSTS 		80%		- 0		- 0		348,269		169,086		212,104		258,910		195,871		174,212		170,778		168,525		100,106		Calculated



						Program Costs - International:







						TOTAL INTERNATIONAL PROGRAM COSTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Grants





						TOTAL GRANTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Donor-designated Grants

						   Donor Designated Donations								36,680		32,472		111,991		98,003		427,900		88,564		23,162		80,873		39,515		from income statement

						   Donations to recommended charities																 -   		 -   		92,161		113,229		101,931		from income statement



				1		TOTAL DONOR-DESIGNATED GRANTS		8%		- 0		- 0		36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446		Calculated



						Donated Goods used in Programs





						TOTAL DONATED GOODS USED IN PROGRAMS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated





						Administrative, Management, and Overhead

						Capital Expenditures																				 -   		2,634		10,791		from income statement

						Office equipment and supplies																		1,536		3,248		5,067		5,868		from income statement

						Salary allocation								7,500		 -   

						Rent (costed to admin and overhead)								2,758		6,203		6,218		6,185		6,186		6,186		6,186		30,233		29,950		from income statement

						Legal Fees

						Auditor and Book keeping Fees																		8,319		8,975		5,100		5,446		from income statement

						Professional Fees								4,571		4,315		4,000		3,889		4,250

						Office and General								1,728		2,320		2,354		3,661		3,490

						Financial Controller								4,651		3,625		3,760		3,600		5,229

						Annual and Licsence Fees

						Other administrative costs (please provide details):

						  Brokerage fees and bank charges																		590		175		519		514		from income statement

						   Technical Support

						   Utilities																		6,111		5,967		6,902		5,827		from income statement

						   Insurance								1,966		4,501		4,027		4,028		4,580		4,525		4,411		4,735		4,710		from income statement

						Less Fundraising allocation																		(3,721)								T3010 for 2013/14



				1		TOTAL ADMINISTRATIVE COSTS 		5%		- 0		- 0		23,174		20,964		20,359		21,363		23,735		23,546		28,962		55,190		63,106		Calculated



						Fundraising Costs

						Direct fundraising costs																		3,904		1,349		15,751		6,497		T3010 for 2013/14

						Other fundraising costs (please provide details):

						Personnel								3,500		3,500		3,500		3,500		3,500										from income statement

						Other								3,813		845		23		1,060												from income statement









				1		TOTAL FUNDRAISING COSTS 				- 0		- 0		7,313		4,345		3,523		4,560		3,500		3,904		1,349		15,751		6,497		Calculated



						Fundraising & Admin Costs combined

						(When charity does not disclose separately)





						TOTAL FUNDRAISING & ADMIN COSTS				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Other Costs

						Interest

						Other costs (please provide details):







						TOTAL OTHER CASH EXPENSES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Non-Cash Expenses

						Depreciation								- 0		- 0		- 0

						Amortization

						Other non-cash accounting expenses (please provide details):





						TOTAL NON-CASH EXPENSES				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						Total Other Costs  				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						TOTAL EXPENSES 				- 0		- 0		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568		311,155		Calculated



						Ci analyst internal reconciliation

						Enter expenses  from audited financials								378,756		194,395		235,986		284,833		223,106		224,334		255,111		325,456		283,424

						What is the difference that needs to be reconciled?				- 0		- 0		36,680		32,472		111,991		98,003		427,900		65,892		61,301		108,112		27,731		Calculated

						Reconciliation (please specify):

						    Gifts to Charities								36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446







						Reconciliation - Must be Zero				- 0		- 0		- 0		- 0		- 0		- 0		- 0		(22,672)		(54,022)		(85,990)		(113,715)		Calculated





						Net Surplus (Deficit)				- 0		- 0		20,088		17,274		4,415		(38,526)		18,021		31,486		27,956		88,194		112,426		Calculated



						Charity's operating cash flow				- 0		- 0		20,088		17,274		4,415		(38,526)		18,021		31,486		27,956		88,194		112,426		Calculated

						(Total Revenues-Total Expenses+Non-cash expenses)



						CAPITAL EXPENDITURES

						Purchase of furniture and equipment

						Buildings / Facilities

						Other (please provide details):





						Less proceeds from sale of capital assets

						Total capital expenditures				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



				C. BALANCE SHEET INFORMATION

						As at fiscal year end				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011



						Cash and cash equivalents								121,711		105,899		61,521		48,914		83,204		71,347		56,336		81,917		107,319		from balance sheet

						Investments

						Loan recievable

						Funds held in trust

						HST recoverable in accounts receivable								5,081		3,507

						Other (please specify)



						Gross Funding Reserves				- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319		Calculated



						Debts (only include interest-bearing debts)

						Lines of credit

						Mortgages 

						Other interest-bearing debts (please provide details):







						Total interest-bearing debts				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Annual debt repayment obligation (principle + interest)



						Net Funding Reserves				- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319		Calculated

						Gross program cost coverage ratio				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated

						Net program cost coverage ratio 				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated



						Donor-endowed funds within funding reserves





						Total Donor-endowed funds				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Non-Donor-endowed PCC				ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%		Calculated

						Donor-endowed funds as % of funding reserves				ERROR:#DIV/0!		ERROR:#DIV/0!		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		Calculated



						Is the charity in an extraordinary capital campaign  (Y/N)



						INVESTMENT breakdown - Asset allocation

						Cash, GICs and money market funds

						Short-term investments

						Equities

						Bonds

						Other

						Total Investments				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated



						% of asset allocation

						Cash				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Short-term investments				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Equities				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Bonds				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!

						Other				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated

						Total Investments				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





		3. EMPLOYEE COMPENSATION

						For the 12 months in the fiscal year ending				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

						[NOTE: Must be done in $s even if above is in $ks]

						From CRA T3010A:

						Most recent CRA filing year		2019

						Number of full-time employees								3		1		2		1		1		2		3		3		2

						Number of part-time employees								9		7		11		10		10		7		6		6		11

						Total spending on part-time employees								52,331		70,924		80,111		68,443		53,011		16,500		16,000		43,217		46,283

						Total compensation 								297,292		136,924		180,780		220,793		123,011		135,382		192,597		193,976		118,356



						Full-time employee salaries				- 0		- 0		244,961		66,000		100,669		152,350		70,000		118,882		176,597		150,759		72,073		Calculated

						Average part-time salary				ERROR:#DIV/0!		ERROR:#DIV/0!		$   5,815		$   10,132		$   7,283		$   6,844		$   5,301		$   2,357		$   2,667		$   7,203		$   4,208		Calculated



						Average salary for full-time				ERROR:#DIV/0!		ERROR:#DIV/0!		$   81,654		$   66,000		$   50,335		$   152,350		$   70,000		$   59,441		$   58,866		$   50,253		$   36,037		Calculated



						Number of employees earning < $40K								1				1						1				1		1

						Number of employees earning $40 - $80K								1								1				3		2		1

						Number of employees earning $80 - $120K												1						1

						Number of employees making  $120 - $160K								1		1				1

						Number of employees making $160 - $200K

						Number of employees making $200 - $250K

						Number of employees making $250 - $300K

						Number of employees making $300 - $350K

						Number of employees making $350K +



						Total (assuming maximum salary in range)				- 0		- 0		280,000		160,000		160,000		160,000		80,000		160,000		240,000		200,000		120,000		Calculated

						Compensation not claimed in range				- 0		- 0		(35,039)		(94,000)		(59,331)		(7,650)		(10,000)		(41,118)		(63,403)		(49,241)		(47,927)		Calculated

						Employees not claimed in range				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		Calculated

						Average salary of the remainder				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





		4. EXTERNAL FUNDRAISERS

						Gross revenue collected by the fundraisers								YES

						Amount paid to and/or retained by the fundraisers

						Cost of raising a dollar via external fundraisers				ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#VALUE!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		ERROR:#DIV/0!		Calculated





						KEY PERFORMANCE INDICATORS - RESULTS REPORTING				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

						12 months ending June

						Website visitors - website sessions				587,104		493,878		497,381		429,979		382,469		292,982		221,691		108,004		82,568		65,224

						y-o-y growth in actual visitors				93,226		(3,503)		67,402		47,510		89,487		71,291		113,687		25,436		17,344

						y-o-y growth %				18.9%		-0.7%		15.7%		12.4%		30.5%		32.2%		105.3%		30.8%		26.6%

						Source: Google analytics - for comparables as this is the stat reported by other charity ratings



						Unique website visitors				473,553		385,490		394,994		348,123		309,415		243,292		185,923		91,538		66,294		52,686

						Adjustments:				81%		81%		80%		85%		81%		83%		84%		85%		80%		81%

						less international visits				19%		19%		20%		15%		19%		17%		16%		8%		8%		5%

						% of Canadians who are donors				89%
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						Source Stats Canada CANSIM Table 119-0001, Jan 2015



						Therefore, Unique Canadian donors visiting Ci's website				341,342		278,757		281,165		263,138		222,780		179,806		127,859		63,618		43,647		35,749

						y-o-y growth in Canadians using Ci's website 				62,585		(2,408)		18,027		40,358		42,974		51,947		64,242		19,971		7,898



						Average annual giving per donor				$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   531		$   470

						Source: Statistics Canada CANSIM Table 119-0001, Jan 2015



						OUTPUTS - Charity profiles on Ci's website				803		803		784		750		700		700

						New profiles posted						19		34		50

						Impact grids published on charity profiles				280		200		128		67

						New impact analysis on charities				80		72		61		67



						Donations and fundraising received by these charities - total (to be provided - Greg from Ci's data)				tbp		tbp		tbp		tbp

						Estimated total Canadian giving

						The donations to these charities as % of total Canadian giving				57%		57%		57%		54%





						KEY METRIC= Estimated giving informed and influenced $ million				$   103.3		$   84.4		$   85.1		$   75.5		$   62.7		$   50.6		$   36.0		$   17.9		$   10.2		$   - 0

						Ci's Total Operating Costs (from financials)				tbp		473,723		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568

						Calculated: Ci's informed and influenced leverage factor

						For every dollar Ci spends, donation dollar informed and influenced - a measure of Ci's bang for the buck and productivity.				coming with F2021 auditeds		$   178		$   205		$   333		$   180		$   132		$   55		62		32		- 0



						WHAT INFORMATION ARE DONORS LOOKING FOR?

						12 months ending June				2021		2020		2019		2018		2017

						WEBSITE PAGE VIEWS

						source: Google data analytics

						Pageviews				1,767,427		1,333,589		1,437,938		1,029,182

						Year over year increase (decrease)				433,838		(104,349)		408,756

						Year-over-year change %				33%		-7%		40%



						The most popular reports. Page views have a broad and long-tail distribution. Even the most read charity reports only account for 5%-1% of total page visits. This means that there isn't one report that alone accounts for most of page views. We need to post many charity reports to meet donors' needs for information on many different topics and in different sectors, reflecting how donors' giving interests are also broad and varied. Charity Intelligence's website has over 1,000 pages of content in individual charity profiles (803), and articles.

						Supplementary information on page views

						Page total views		As % of total page views

						Navigation tool - search box								223,299

						Ci Home page - this is important as most website visitors are not landing through the home page (as is traditional for most website) but rather come to Ci's website through a charity profile. 		8.0%		140,689		286,432		111,144		100,056

						Ci Top Picks - annual impact charities report		2.2%		39,599		43,235		36,750		20,180

						Ci Top 100 rated charities - annual star ratings report		5.4%		95,776		22,984		112,310		18,158

						 A-Z Charity listing - website backend navigation tool		3.1%		54,800		33,242		31,743		34,174

						Salvation Army - charity profile		2.5%		44,359		25,264		28,393		20,709

						WE Charity - charity profile		2.1%		36,478		6,289		7,345		9,272

						World Vision Canada - charity profile 		0.8%		14,254		10,048		11,422		13,969

						PLAN International Canada - charity profile						14,069				16,187



						CLIENTS SERVED

						12 months ending June				2021		2020		2019		2018		2017		2016		2015

						Canadian				381,677		278,757		281,165		263,138		222,780		179,806

						International				(381,677)		106,733		113,829		84,985		86,635		63,486



						Who is Ci serving?

						No distinction between male and female - discontinued measuring this as it wasn't showing important information



						Age of unique visitors from Canada - this drives our communication voice and channels for distribution

						source: Google data analytics

						Age as %

						18 - 24						11.9%		9.8%		11.9%

						25 - 34 - Ci's Top demographic						29.3%		28.6%		25.1%

						35 - 44						17.0%		18.9%		18.2%

						45 - 54						13.7%		16.1%		16.7%

						55 - 64						13.1%		13.8%		14.6%

						65 +						15.1%		12.8%		13.5%



						Are we meeting our vision for national,  rather than Toronto or Ontario centric?. This geographic data drives in which regions we focus on adding new charities to serve donors' desire for local charities, and also our media interviews and media prioritization. We focus on the Canadian regions where we are weaker.

						Geographic breakdown of Canadian unique visitors:

						source: Google data analytics

						Ontario				210,119		173,026		173,356		161,679

						BC				58,861		49,659		48,853		47,301

						Alberta				51,758		43,561		45,129		40,004

						Quebec				23,698		19,461		19,761		18,458

						Maritimes				15,366		13,378		14,705		13,209

						Manitoba				13,236		9,623		10,380

						Nova Scotia				7,882		6,965		7,578

						Saskatchewan				7,440		6,051		6,646

						Northern (Yukon, NWT, Nunavut)				698		336		374

												322,060		326,782		280,651

												(43,303)		(45,617)		(17,513)





						Ontario				55%		45%		45%		42%

						BC				15%		13%		13%		12%

						Alberta				14%		11%		12%		10%

						Quebec				6%		5%		5%		5%

						Manitoba				4%		4%		4%		3%

						Nova Scotia				3%		3%		3%		0%

						Saskatchewan				2%		2%		2%		0%

						Northern (Yukon, NWT, Nunavut)				2%		2%		2%		0%



						Maritimes				0%		0%		0%		0%



						Age of unique visitors from Canada - this drives our communication voice and channels for distribution

						source: Google data analytics

						Age as %

						18 - 24						11.9%		9.8%		11.9%

						25 - 34 - Ci's Top demographic						29.3%		28.6%		25.1%

						35 - 44						17.0%		18.9%		18.2%

						45 - 54						13.7%		16.1%		16.7%

						55 - 64						13.1%		13.8%		14.6%

						65 +						15.1%		12.8%		13.5%

						-----

						Age as %

						18 - 24						16,338		16,947

						25 - 34						40,304		49,558

						35 - 44						23,354		32,821

						45 - 54						20,743		28,010

						55 - 64						18,769		23,915

						65 +						17,942		22,265





						OUTPUTS				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012

						Charity profiles on Ci's website						803		784		750				700		654		605		446		341

						Impact grids published on charity profiles						200		128		67

										ERROR:#DIV/0!		25%		16%		9%



						Relevance: Ci's reseach coverage of Canadian giving based on total Canadian giving and donations and fundraising								53%		53%		53%		53%		53%		53%		44%





						Citites - where we can add Top 5 impact reports?						Toronto 66,480		Toronto 68,678		Toronto 62,387

						Ottawa and Vancouver next for 2021?						Calgary 22,447		Calgary 25,033		Calgary 21,356

												Ottawa 17,343		Ottawa 17,935		Ottawa 16,776

												Vancouver 14,400		Vancouver 15,175		Vancouver 13,381

												(not set) 13,989		Montreal 12,598		Montreal 11,490













				Sectors

						Animal Welfare

						Arts & Culture

						Education

						Education - University

						Education - University Foundation

						Environment

						Health

						Health - Cancer

						Health - Hospital Foundation

						Health - Palliative

						Fundraising Organization

						Fundraising Organization - Community Foundation

						Human Rights Advocacy

						International Aid

						Public Benefit

						Research & Public Policy

						Religion

						Social Services

						Social Services - At-Risk Youth

						Social Services - At-Risk Youth (Addiction Recovery)

						Social Services - Clothing Bank

						Social Services - First Nations

						Social Services - Food Bank (Distributor)

						Social Services - Food Bank (Multi-Service Agency)

						Social Services - Homeless

						Social Services - Homeless (Addiction Recovery)

						Social Services - Homeless (Drop-In)

						Social Services - Homeless (Mental Health)

						Social Services - Homeless (Shelter)

						Social Services - Housing

						Social Services - Women

						Social Services - Youth

						Sports & Recreation



				Provinces

						AB

						BC

						MB

						NB

						NL

						NS

						NT

						NU

						ON

						PE

						QC

						SK

						YT



				Titles

						Accountant

						Acting CEO

						Acting Executive Director

						Acting President

						Administrator

						Artistic Director

						Assistant Superintendent

						Board Chair

						Board Co-Chair

						Board Member

						Board President

						Board Vice-Chair

						CEO

						CEO & Board Chair

						Chancellor

						Director

						Executive Director

						Founder

						General Director

						Managing Director

						National Director

						President

						President & CEO

						Principal

						Provost

						Secretary

						Treasurer

						Vice Board Chair

						Vice Chancellor

						Vice President
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Fact Sheet

																																		Place a 1 in the box for the one year of data to upload

				Charity Intelligence

				Year ending 		June				2021		2020		2019		2018		2017		2016		2015		2014		2013		2012		2011

				Charity Analysis

				Revenues (less investment income)						- 0		- 0		435,524		244,141		352,392		344,310		669,027		321,712		344,368		521,462		423,444

				Value of donated time						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Value of unaudited donated goods and services						103		84		85		75		63		51		36		18		10		- 0		- 0

				Charity Value						103		84		435,609		244,216		352,455		344,361		669,063		321,730		344,378		521,462		423,444

		1		Administrative costs						ERROR:#DIV/0!		ERROR:#DIV/0!		5.3%		8.6%		5.8%		6.2%		3.5%		7.3%		8.4%		10.6%		14.9%

				(as % of revenues)

		1		Fundraising costs						ERROR:#DIV/0!		ERROR:#DIV/0!		1.7%		1.8%		1.1%		1.5%		0.6%		1.5%		0.5%		3.3%		1.8%

				(as % of donations)

		- 0		Fundraising & Admin costs						0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%		0.0%

				(as % of revenues)

		1		Overhead spending						ERROR:#DIV/0!		ERROR:#DIV/0!		7.1%		10.4%		6.9%		7.7%		4.1%		8.8%		8.9%		13.9%		16.7%

				(Excluding surplus)

		1		% to the cause						ERROR:#DIV/0!		ERROR:#DIV/0!		11.7%		17.5%		8.1%		7.7%		5.4%		17.4%		11.4%		29.0%		41.0%

				(Inluding surplus)

		1		Program cost coverage (%)						ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%



		1		Non D-E Program cost coverage (%)						ERROR:#DIV/0!		ERROR:#DIV/0!		36.4%		64.7%		29.0%		18.9%		42.5%		41.0%		33.0%		48.6%		107.2%

								

				Audited Financials				 

				All figures in:		$		 

		1		Donations						- 0		- 0		418,992		241,377		326,077		306,603		630,680		267,602		289,570		478,898		365,767

		- 0		International donations						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Goods in kind						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Government funding						- 0		- 0		11,123		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Fees for service						- 0		- 0		5,409		2,764		26,315		37,707		29,000		50,000		35,000		31,863		45,412

		- 0		Lotteries (net)						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Business activities (net)						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Special events						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Investment income						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Other revenue						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Total revenues						- 0		- 0		435,524		244,141		352,392		344,310		659,680		317,602		324,570		510,761		411,179

		1		Program costs						- 0		- 0		348,269		169,086		212,104		258,910		195,871		174,212		170,778		168,525		100,106

		- 0		Program costs - International						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Program costs - Canada						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Grants						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Donor-designated grants						- 0		- 0		36,680		32,472		111,991		98,003		427,900		88,564		115,323		194,102		141,446

		- 0		Donated goods used in programs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Administrative costs						- 0		- 0		23,174		20,964		20,359		21,363		23,735		23,546		28,962		55,190		63,106

		1		Fundraising costs						- 0		- 0		7,313		4,345		3,523		4,560		3,500		3,904		1,349		15,751		6,497

		- 0		Fundraising & admin costs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		- 0		Interest & other costs						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Total spending						- 0		- 0		415,436		226,867		347,977		382,836		651,006		290,226		316,412		433,568		311,155

		1		Operating cash flow						- 0		- 0		20,088		17,274		4,415		(38,526)		8,674		27,376		8,158		77,193		100,024

		- 0		Capital expenditures						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

		1		Funding reserves - total						- 0		- 0		126,792		109,406		61,521		48,914		83,204		71,347		56,336		81,917		107,319

		1		Funding reserves - donor-endowed						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0



				Number of full-time employees						- 0		- 0		3		1		2		1		1		2		3		3		2

				Average salary for full-time						ERROR:#DIV/0!		ERROR:#DIV/0!		81,654		66,000		50,335		152,350		70,000		59,441		58,866		50,253		36,037



				Number of employees earning < $40K						- 0		- 0		1		- 0		1		- 0		- 0		1		- 0		1		1

				Number of employees earning $40 - $80K						- 0		- 0		1		- 0		- 0		- 0		1		- 0		3		2		1

				Number of employees earning $80 - $120K						- 0		- 0		- 0		- 0		1		- 0		- 0		1		- 0		- 0		- 0

				Number of employees making  $120 - $160K						- 0		- 0		1		1		- 0		1		- 0		- 0		- 0		- 0		- 0

				Number of employees making $160 - $200K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $200 - $250K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $250 - $300K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $300 - $350K						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Number of employees making $350K +						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Test for consistency

				 - Revenue						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				 - Expenses						- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0

				Yrs of analysis		11				11		10		9		8		7		6		5		4		3		2		1

				Most recent 3 years						1		1		1		0		0		0		0		0		0		0		0

				Most recent total revenue		0				0		0		0		0		0		0		0		0		0		0		0





Transfer

		DO NOT EDIT

		1

				0		0		0		0		0		0		0		0		0		0		0				0











				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0



				0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0		0.0				0.0







				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0



				- 0		- 0		3		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				3

				- 0		- 0		81,654		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				81,654



				- 0		- 0		1		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				1

				- 0		- 0		1		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				1

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		1		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				1

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0

				- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0		- 0				- 0





Results Reporting

		Results Reporting																1 core program: charity research 
2 subprograms within this - impact (majority) and charity ratings (minority)

		Charity Intelligence						training SRRS

		Reporting Date:		13/05/2020		Analyst initials here:		EJ/EZ/KK/TS										Comments / Sources		Outputs / Outcomes

																				sources - weblinks

				Question				Easier		Intermediate		Advanced



		Strategy		1		Mission statement		�						10		What: independent research and analysis on charities that is posted as research reports and ratings 

Why: to help donors be informed, give intelligently, and have impact 		Labelled mission statement: "help donors be informed, give intelligently, and have impact. Charity Intelligence is a registered Canadian charity that does independent research and analysis on charities. So much of what we give has potential to have a greater impact. To help donors be well-informed and find high impact charities, we post research reports and ratings
on 740 charities. These 740 charities receive 57% of the $16.5 billion Canadians give annually.

				2		Charity model				¢				7		Good for All
brief but labelled and clear 		Labelled strategy: be informed > give intelligently > have impact with brief descriptions of each of the three steps 

		58%		3		Problem discussion		�						3		Blurb in quantification section serves as a general overview of the problem, but not a rich disussion/analysis of causes, consequences and who is mostly affected. Short, and realistically does not constitute a 'significant discussion' for Good		Within Results Reporting section - "Sadly, most charity websites are “fluffy” with only stories and pictures. Websites typically lack the good data donors need to make informed giving decisions. This ‘information deficit’ puts all donors and funders at a disadvantage. You can’t give intelligently without good results information." 

				4		Quantification of problem				¢				3		 		A 2015 StatsCanada survey reported that 29% of Canadian donors are unsure about the charities they give to; they have unanswered questions about how charities use their money. Even more concerning was 34% of donors had doubts as to whether charities use it effectively.1 These ‘information gaps’ have high costs. Due to these unanswered questions, donors say they are not giving as much as they could. As a result, we estimate there is potentially $2.7 billion sitting on the sidelines.

		Activities		5		Overview of programs		�						7

tc={F78D1016-7D90-46B7-983B-6402B7F4D8AD}: [Threaded comment]

Your version of Excel allows you to read this threaded comment; however, any edits to it will get removed if the file is opened in a newer version of Excel. Learn more: https://go.microsoft.com/fwlink/?linkid=870924

Comment:
    NOTE that this score would probably be influenced by website information if we considered the website as part of this analysis
Reply:
    Website presentation does not clearly have a section re. What We Do to explain that the core program is research (you have to read the annual report for this to be clear). I'd bump the score to Good here		Good		Program breakdown is unclear on website

		85%		6		Allocation of resources by program		�						10		Ideal 		Clear breakdown of program costs into impact, ratings, and results reporting, which match F2019 AFS 

		Outputs		7		Quantified service level		�						10		Ideal for All

1 holistic output for the core program, plus 1 key metric per subprogram 		Research, overall: 
Charity Intelligence’s website visits reached 497,300 (497,381 is exact # from stat table) in 2019, 16% year-over-year growth. Unique website visits were 444,070, 23% year-over-year growth
In 2019, $16,000 in website maintenance costs, allowed a global audience to read 1.3 million Charity Intelligence reports

Impact: 
impact ratings released on 61 new charities, bringing total to 203 impact ratings 

Charity ratings: 
have ratings on 740 charities, which account for 57% of the $16.5b canadians donate each year. 
Ratings attract 85% of website visits (i.e. 85% ofo the 281,367 visits are attributed to ratings?). 
Has a table of the 9 most-read charity reports for the year, with bars indicating the # of reads, but no exact #s

				8		Beneficiaries by program		�						10		Doesn't make sense for separate client #s for impact  and ratings programs - both feed into same product for donors to look at. 		Overall: 
Website used by an esimated 281,000 canadian donors 
Details re. how millenials are majority user of website - "Charity Intelligence’s ratings and reviews are particularly demanded by Millennial donors. Millennials are the “star rating” generation, whether it be
Yelp, Uber or Rate my professor. 93% of Millennials say they rely on consumer and user reviews before making a purchase. Millennials are the largest users of Charity Intelligence’s research, and account for 40% of website visits." 
281,367 unique canadian donors visiting Ci's site in 2019, with breakdown by region 

		81%		9		Outputs compared with previous years		�						10		Ideal, All (2 holistic metrics)		5-fold growth over the past 5 years (assumedly wrt website users?)

website visits reported for 5 consecutive years in one place 
unique website visitors for 5 years, with demo breakdown for 5 years 

could report program-specific metrics year over year though, instead of global metrics ?

				10		Outputs comparable with other charities						®		7		Good for All

Would want avg length of time spent re. visits to make that output metric ideal		website visits close to standard, but there is room for variation - would benefit from knowing the average length of time spent per visit to add context for comparability 

impact metric isn't a standardized metric, but reasonable for other charities to report assuming they outline their impact measurement process
charity ratings metric - similar to above 

unique website visitors is standardized, and demographic breakdown adds context. would be nice to also know the age breakdown, but we don't specify requiring multiple demo breakdowns for client #s 

				11		Output timeliness - dated and recent		�						10		Ideal for All		explicitly dated in 2019 AR 

				12		Output goals		�						3		double' is kinda quantified
date technically given 
applies to all of research

Something - All

tc={43505397-4D06-437C-83EC-F59A2E878140}: [Threaded comment]

Your version of Excel allows you to read this threaded comment; however, any edits to it will get removed if the file is opened in a newer version of Excel. Learn more: https://go.microsoft.com/fwlink/?linkid=870924

Comment:
    can see argument for Something because the quantification (double growth) is not specific wrt the metric being tracked		If Canadian donors continue to track American trends, users will double in the next five years.
Similar to above - If Charity Intelligence continues to track Charity Navigator’s success, growth
will double again over the next five years.

				13		Output definitions and calculations				¢				7		not ideal because actual definitions are lacking		Could benefit from a decision of website session - footnotes say that it's using google analytics, but we would have to look at google's website to find those actual definitions 

		Outcomes		14		Outcomes mentioned		�						10		Ideal		See quantified info below

				15		Outcomes quantified						®		7		Because impact and charity ratings both go into the same overall report, expecting separate outcome data for the two progams seems unreasonable. 

Good for All		77% of donors reading a Charity Intelligence report say it improved their confidence in giving, and they gave 32% more money. 
In F2019, we estimate our research informed and influence $85.1 million in giving. Relative to our total operating cost of $378,000, we deliver high impact to our funders. For every dollar, Ci informs and influences giving 225x. Table at end of doc gives outline of process used to come up with these estimations. approximate quantification using absolute numbers. The outcome #s themselves are based on the charity's own data, but also applying assumptions from external sources...

		54%		16		Outcomes compared with previous years						®		10		Ideal, All 
This scores the comparison alone, not the metric being compared		$ estimated giving informed and influenced datapoint reported for 5 consecutive years in table. Multiplier also stated for 5 years

				17		Outcomes comparable with other charities						®		3		non-standardized metric but because the outcome involves using external data as part of its assumptions in calculations, bumped

Good > Something 		$ in giving influenced is a pretty niche outcome metric… and same with the leverage factor. I guess it would be reasonable for other research focused charities to report, and it's based in a standardized metric ($)…..

				18		Outcome timeliness - dated and recent						®		10		Ideal, All		clearly dated in a 2019 report

				19		Outcome timing post completion						®		0				no assumptions made 

				20		Outcome goals				¢				0		INF		nothing found that was dated or quantified 

				21		Outcome definitions and calculations						®		3		Does not meet ideal requirements (definitions not given, full calculations, etc)

Because external data also used in calculation, bump rule applies

Good > Something		Leverage factor datapoint - stats page at end of AR walks through the calculation process at a high level. Could have provided the actual calculations  though. Google analystics and Stats Canada as data sources for assumptions. Overall, meets Good requirements. 

		Quality		22		Report assured						®®		0		INF		nothing mentioned 

		27%		23		Report clearly presented				¢				7		Good
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Comment:
    Tenzin - now that you've done many, many profile updates and have a sense of the level of reporting we typically see, do you think this should remain at a 10? the initial analysis was only done on the AR so when you factor in the website as a supplementary source, is the presentation still very clear? Want your insight on this because i've been using the Ci site for years now and am probably biased		
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Comment:
    can see argument for Something because the quantification (double growth) is not specific wrt the metric being tracked		report is easy to follow but website is a bit unclear (Q6)

				24		Balance				¢				1		Revoked status outdated.

Legal discussion is current, hints at balance but no quantifications given. No 'word comparisons' given either to meet Good requirements

Relates to charity ratings portion of research activities 

Something for Minority		Today, donors want more charity research which is beyond our current capabilities. Similarly, as more donors are using our research, charities are asking us to do more frequent updates so the reported information is always timely and relevant. Charity Intelligence needs funding to meet this increase in demand.

Full Disclosure section: In 2012, Charity Intelligence’s charitable status was revoked for failing to file
its annual return on time. Our charitable status was reinstated effective the next day. This event made media headlines and still comes up. It is a question people are shy about asking. We have filed on time for the last 8 years. 
Legal: Unlike reviews and rankings on bonds, stocks, movies, wine, books, etc. there is a peculiar sensibility about reviewing charities. In F2019 Charity Intelligence paid lawyers $19,600 to defend claims that a report about one charity was false and defamatory. Following extensive examination, Charity Intelligence’s report on pro-sport charities is factual and accurate. It is still posted on our website. This legal challenge is fully resolved. We follow the highest professional standards in our reporting. We hope there are no further legal challenges, yet we will adamantly defend freedom of expression in the public interest as is our charter right.

		Learning		25		Learning				¢				3		Impact learning - clearly linked to tracked metrics, but could go into more detail re. what was learned - which sector(s) had the largest range? Possible reasons for the range? Etc. Counted as Something.		Impact analysis: "In our impact measurement, we are finding a wide range. Like all investments, returns vary considerably. While many charities advertise that they make a difference, our impact assessments show that some charities make a lot of difference relative to others. In the table below, each charity impact assessment is a dot – with a red circle around the 2019 Top Pick charities with the highest demonstrated impact. This graph shows the distribution range of charities assessed from high demonstrated impact to low demonstrated impact."
Results Reporting: "Improving results resporting can be done, and it needs to be done. Surveys of donors state many would give charities more money if they saw better results disclosure.4 Today, charities need to report more than good intentions – donors want charities to report results." Also evidence of learning based on the Preferred Information Sources by Generation table, and subsequent statement "Given that charity websites are donors’ primary source for information, improving the quality of public information would benefit many – even for donors who never visit Charity Intelligence’s website." 

		30%		26		Change due to learning				¢				3		Reason given for change. With link to quantified data referenced in learning section

Ideal, Minority		Results Reporting newly  introduced in 2019 - Reporting results is new for many charities, and Canadian charities struggle. In 2019, only 24% of Canadian charities disclosed information at similar levels to British and Australian charities. This is an improvement compared with 14% in 2014. 
To bridge this information gap, in 2019 Charity Intelligence took two new steps: new indicators for charities to improve and free, one-on-one coaching for charities. Of the charities that used this extra help, their accountability improved by an average 45%.

		Reserved		27

		for 		28

		future		29

		use		30



				TOTAL										154

		2019 AFS - Research spending

		Impact analysis 		49.5%		172464

		Charity ratings 		26.2%		91318

		Results Reporting 		2.7%		9416

		Other research costs 		0.2%		607

		Occupancy costs 		7.4%		25910

		IT consulting and web dev		8.4%		29349

		Legal		5.6%		19619

						348683

						Majority: impact analysis 
Minority: charity ratings 

														0				F

														1				F

														2				F

														3				F

														4				F

														5				F

														6				F

														7				F

														8				F

														9				F

														10				D

														11				D

														12				D

														13				D

														14				D

														15				D

														16				D

														17				D

														18				D

														19				D

														20				D+

														21				D+

														22				D+

														23				D+

														24				D+

														25				D+

														26				D+

														27				D+

														28				D+

														29				D+

														30				C-

														31				C-

														32				C-

														33				C-

														34				C-

														35				C-

														36				C-

														37				C-

														38				C-

														39				C-

														40				C-

														41				C-

														42				C-

														43				C-

														44				C-

														45				C 

														46				C 

														47				C 

														48				C 

														49				C 

														50				C 

														51				C 

														52				C 

														53				C 

														54				C 

														55				C 

														56				C 

														57				C 

														58				C 

														59				C 

														60				C+

														61				C+

														62				C+

														63				C+

														64				C+

														65				C+

														66				C+

														67				C+

														68				C+

														69				C+

														70				C+

														71				C+

														72				C+

														73				C+

														74				C+

														75				B-

														76				B-

														77				B-

														78				B-

														79				B-

														80				B-

														81				B-

														82				B-

														83				B-

														84				B-

														85				B-

														86				B-

														87				B-

														88				B-

														89				B-

														90				B

														91				B

														92				B

														93				B

														94				B

														95				B

														96				B

														97				B

														98				B

														99				B

														100				B

														101				B

														102				B

														103				B

														104				B

														105				B+

														106				B+

														107				B+

														108				B+

														109				B+

														110				B+

														111				B+

														112				B+

														113				B+

														114				B+

														115				B+

														116				B+

														117				B+

														118				B+

														119				B+

														120				A-

														121				A-

														122				A-

														123				A-

														124				A-

														125				A-

														126				A-

														127				A-

														128				A-

														129				A-

														130				A-

														131				A-

														132				A-

														133				A-

														134				A-

														135				A-

														136				A-

														137				A-

														138				A-

														139				A-

														140				A

														141				A

														142				A

														143				A

														144				A

														145				A

														146				A

														147				A

														148				A

														149				A

														150				A

														151				A

														152				A

														153				A

														154				A

														155				A

														156				A

														157				A

														158				A

														159				A

														160				A

														161				A

														162				A

														163				A

														164				A

														165				A

														166				A

														167				A

														168				A

														169				A

														170				A+

														171				A+

														172				A+

														173				A+

														174				A+

														175				A+

														176				A+

														177				A+

														178				A+

														179				A+

														180				A+

														181				A+

														182				A+

														183				A+

														184				A+

														185				A+

														186				A+

														187				A+

														188				A+

														189				A+

														190				A+

														191				A+

														192				A+

														193				A+

														194				A+

														195				A+

														196				A+

														197				A+

														198				A+

														199				A+

														200				A+

														201				A+

														202				A+

														203				A+

														204				A+

														205				A+

														206				A+

														207				A+

														208				A+

														209				A+

														210				A+

														211				A+

														212				A+

														213				A+

														214				A+

														215				A+

														216				A+

														217				A+

														218				A+

														219				A+

														220				A+

														221				A+

														222				A+

														223				A+

														224				A+

														225				A+

														226				A+

														227				A+

														228				A+

														229				A+

														230				A+

														231				A+

														232				A+

														233				A+

														234				A+

														235				A+

														236				A+

														237				A+

														238				A+

														239				A+

														240				A+

														241				A+

														242				A+

														243				A+

														244				A+

														245				A+

														246				A+

														247				A+

														248				A+

														249				A+

														250				A+

														251				A+

														252				A+

														253				A+

														254				A+

														255				A+

														256				A+

														257				A+

														258				A+

														259				A+

														260				A+





Similar Charities

		Please list 5 high-ranking (ideally 3 or 4 stars) charities similar to this charity to direct donors towards:
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Impact

		Impact Score		(0.07)

		DQS		(0.01)

		X		(1.00)

		Y		(1.00)





RRS

		CommonName		id		CID		Year		1		2		3		4		5		6		7		8		9		10		11		12		13		14		15		16		17		18		19		20		21		22		23		24		25		26		27		28		29		30		Total

		Charity Intelligence				CIC		43964		10		7		3		3		7		10		10		10		10		7		10		3		7		10		7		10		3		10		0		0		3		0		7		1		3		3		0		0		0		0		154





Profile

		id		CID		FormalName		CommonName		Status		RegNumber		Sector		SubSector		Web		Email		FiscalYearEnd		Mission		Source		AKA		Keywords		MetaTags		MetaDescr		TagLine		AuditorName		YrsAnnuaReportAvail		YrsAuditReportAvail		NumFullTimeEmps		Salary1to30		"Salary40to80"		Salary80to120		Salary120to160		Salary160to200		Salary200to250		Salary250to300		Salary300to350		Salary350Plus		TotalPartTime		TotalComp		AverageSalary		AndTheCharityAdds		FinancialNotes		FinancialReview		REPORT_Transparency		REPORT_AuditStmtFilename		REPORT_LogoFileName		REPORT_SubmittedDate		REPORT_CompletedDate		REPORT_ShowProgramCosts		REPORT_ShowGrants		REPORT_ShowAdminCosts		REPORT_ShowFundingCosts		REPORT_ShowFundingAndAdminCosts		REPORT_ShowCashFlow		REPORT_ShowGoodsInKind		REPORT_ShowFundingAndAdminCostsPct		REPORT_ShowFeesForService		REPORT_ShowBusinessActivitiesNet		REPORT_ShowSpecialEventsAndOther		REPORT_ShowInvestmentIncome		REPORT_ShowInterestIncome		REPORT_ShowStudentTuitionFees		REPORT_ShowProgramCostsInternational		REPORT_ShowProgramCostsCanada		REPORT_ShowDonorDesignatedDonations		REPORT_ShowDonations		REPORT_ShowGovFunding		REPORT_ShowOtherIncome		REPORT_ShowOtherCosts		REPORT_ShowTotalRevenue		REPORT_ShowLotteries		REPORT_ShowDonorEndowedFunds		REPORT_ShowSpecialEvents		REPORT_ShowBankAndOtherCharges		CRAFilingYr		REPORT_ShowFundingReserves		REPORT_ShowAdminCostsPct		REPORT_ShowFundRaisingCostsPct		REPORT_ShowProgramCostCoverage		charity_date		hits		published		alias		costunit		isToppick		toppickFilename				ImpactRatingX		ImpactRatingY		REPORT_ShowInternationalDonations		REPORT_ShowCapX		ResultsAndImpact		TelephoneNumber		TollFreeNumber		REPORT_ShowOverheadSpendingPct		REPORT_ShowTotalSpending		REPORT_ShowDonatedGoodsExp

				CIC		Charity Intelligence		Charity Intelligence		1		80340 7956 RR0001		Public Benefit		0		www.charityintelligence.ca				June								Charity Intelligence Canada, 4 star, rating, review, Toronto, Ontario, research, charity, philanthropy, giving, information, social, results, donor, advise, charity ratings, reports						Charity Intelligence Canada Analyst reports on Charity Intelligence's programs and spending. 				Be Informed. Give Intelligently. Have Impact.				BDO						3		1		1		0		1		0		0		0		0		0		0		0		81653.6666666667								3						8/25/20				1		0		1		1		0		1		0		0		1		0		0		0		0		0		0		0		1		1		1		0		0		1		0		0		0		0		2019		1		1		1		1										$s								(1.00)		(1.00)		0		1				416-363-1555		416-363-1555		1		1		0























































































































































































































































































































































Addresses

		CommonName		id		CID		Street		City		Province		Postal		Source		Website		Main Telephone

		Charity Intelligence				CIC		5-157 30 Wellington Street West, Commerce Court South, P.O. Box 129		Toronto		ON		M5L 1E2						416-363-1555





Board

		CommonName		id		CID		Title		LastName		FirstName

		Charity Intelligence				CIC		Managing Director		Bahen		Kate

		Charity Intelligence				CIC		Board Chair		Hepburn		Graeme





Summary

		CommonName		id		CID		Year		AdminCostsPct		FundingCostsPct		FundingAndAdminCostsPct		ProgramCostCoverage		Donations		GovFunding		OtherIncome		TotalRevenue		ProgramCosts		Grants		AdminCosts		FundingCosts		FundingAndAdminCosts		CashFlow		GoodsInKind		FundingReserve		FeesForService		BusinessActivitiesNet		SpecialEventsAndOther		InvestmentIncome		InterestIncome		StudentTuitionFees		ProgramCostsInternational		ProgramCostsCanada		DonorDesignatedDonations		OtherCosts		Lotteries		DonorEndowedFunds		SpecialEvents		BankAndOtherCharges		socialResultsReporting		pcc		NumFullTimeEmps		Salary1to30		"Salary40to80"		Salary80to120		Salary120to160		Salary160to200		Salary200to250		Salary250to300		Salary300to350		Salary350Plus		TotalPartTime		TotalComp		AverageSalary		InternationalDonations		CapX		OverheadSpendingPct		TotalSpending		DonatedGoodsExp

		Charity Intelligence				CIC		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		0		154		0		3		1		1		0		1		0		0		0		0		0		0		0		81653.6666666667		0		0		0		0		0
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